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« This is' a revise^a version of a 1969 bibliography 

dealing with the characteristics af the sarket systea serving, ' ; 
low-incoae ' consttaers, with progxraas designed tc. iaprove th€ aarket 
systea'and with probleasin loa-incoae aarketing. This version 
contains 326 classified, annotated entries. Ibe bibliography covers 
the following aajor areas: (1) 'characteristics and bayi"ng practices 
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•coaaercial enterprises vhich serve lp»-incoae consoaers, (3) 
conflicts and prc^laa^ in lo«-incoae aarkets, and (5) prograas and. 
P9tential solutions for solving fthe probleas. Another lajor area 
includes aiscellanecus entries. Each section is c'rcss-zef erenced',- 
(Author/ AH) . ' ■ . 
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INTRODUCTION TO THE REVISED EDITION ' ' i 

V , * • ' - 

The need fof^ information on the general subject of marketing and ' 
Ibw-incjome consumers became apparent in the early work of the Task • 
Force on Marketing and the Eow-Income Consumer (originally namgd 
the Task Force on Commercial Services to Low-Income Urban Areas), ^" 
estabHshed*by the Secretary of Commerce's National Marketing 
Advisory Committee. Accordingly, a Clearinghouse was established at 
the University of Minnesota in early 1968. Interested parties 
contributed references to the Clearinghouse, and from the§e many 
coii^cibut ions /f ive separate bibliographies were prepared for limi^ted 
distriJ>ution/ ^ * ^ . 

Since the need"^for facts aboyt marketing and low- income cqnsumers 
proved to be so extensive, the United States Depahrtment of Comnerce 
arranged for the consolidation- and annotation of 'a single bibliography 
containing most importa^i^ materials available. The first bibliograp 
Bibliography^ on Marketing to. Low-Income Consumers , published in January, 
1969, contadned 236 separate entries which were classified into five 
major sections. . The test for inclusion was whether or not the reference 
dealt with ^some 'aspect of marketing and, low- income consumers. 

' ; — W 

Thp Revised Bibliography Marketing and the Low-Income Consumer *, - 
contains 326 entries, classified the same w|iy as those in the original ♦ 
bibliography. Included are^materials'dealing with the^ character istics 
of the iijarket system ser'ving low-income consumers and with programs ' 
'.designed, to \mprove the market system, 'problems encburftered in low- 
incoine marketing are also included. * ^ 

Some materials have been excluded li^cause the Editors could, not find » 
coiiQ>lfite reference^ and, undoul|tedly , th^re have'aXso been accidental- 
omTssions. For ^h«e omissions and t&c errors in the bibliography, 
,the editor^ accept, responsibility. * ' 

' f '' « 

The D^Mrttoent, Dr., Robert Holloway and the NMAC Task Force have 
^agreed to transfer the Clearinghouse from the iJnivers^fy of Minnesota/ 
to "the Small Business Guidance and Development Center , School' of^ 
Bys^ness and Public Administration, Howard University, Washington, D.C. 
The materials collected by the Clearinghouse are pf ' equal' interi^Bt t« 
those using ACCESSiONS., the 'tenter' s free •monthly publication. ( ' 

Those who have appropriate mater lil arfe urged to send them to Librarian, 
Business Library, School of Bu^ifless and Public Administration, Howard* 
University, Wafhingt/on, J),C. ' 20601.. The Center will annotate such 
materials, in AiCCpSiSIONS and in future editions* of the Center's 
l?ibliog):aph^^!r~ « .V * * • ' ^ . * 



V 



It is the- expressed hop^ bf th^ Task Torce that Universities through- 
otit the country will use these Bibliogra^Jhies .and ACCESSIONS to 
build their own librar ies^W this important subject matter-. 

. f . • ' . . . ^ i 

Praduajie students aC the University of Mijmesota were- responsible" ^ 
for preparing 'most of the, entries. These .students were: ^Ricbarfi K. 
Allendorf, James W. 'Cagley^Amin F. Eldirjphami^ Robert Fiske * 
,and Hugh Willemse. Mary jTp Loso typed the entire manuscript. The 
publication ot this BibUo^r aptly was coordina1?ed in bhe Marketing, 
and C(?nsumcr-Af fairs Division/ Off ice^of Domestic Business Policy/ 
Bureau gtf Pome/tic Coclnetce, U.S . DepartmeTlt of Conmerce. To these 
persons, .to the NMAC Ta«c Force Members,' and to all those who 
contributed reference items and in other wa^3 encouraged the ' * 
project; we -express our appreciation, , ' * » ' 

EDITORS: - . • / 

J , Robert J. Hoi iTway.^ University -of 

. ^ " Minhesota 

^ , . ' ^ Frederick D. Sturdivant, , University of 

Texas 

* * 
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A. .fcharacteristiQffand Buying Practices ol Low-income Consumers 

1.. . ADVERTBINQ: REAOHING VAST NEGBO MARKETS. New York Times ' 
Busipess and Financial Section, Vol, 114, September 12,-1965, p.- 14.^ Jiew tork ' 
Time^ 229. West 43rd St., New York, N. Y. 10036. • ' ~* 

- special article summarizing ihe opinion of mirketing specialists 
advertisers, and publishers on effective selling appeal to the^fegro coiismker 
market. Considers Negro-media ads, 'Negro models, and conventional advertising 
appeals as the least effective apprpaches £.0 the Negro market. Regards ^s the_ * 
most profitable approaches .y direct contacts and' closer working relations with ■ « 
churches^ civil rights ^oups, and comnuthity leaders. ' • 

2: Am MEDIA AND THE U. S. NEGRO MARKET - i^4. Sponsor Maga:zine. 

Vol.- 18, August 1964, pp. 81-54. ' Sponsor Magrazine. 25 West 45th St. , .New York[ 
N. Y. 10036* ' ^ — - ' • • ' 

• ,. # ' ■ ' 4. 

Defines and analjfzes the distingui^ttling {eatures Of the Negro market in 
) comparison with the mass market. Lists the principal Negro-appeal radio stations 
, 111 the U. S. with the number and percent of weekly "broadcast hours of programming 
directed at Negroes. Estimates the number of Negro-appeal radio outlets at 500 ' 
•"and advertising expenditures at $25 million aonuaUy. Notes chapges in the "all- 
'White" complexion of major T.V. advertisers. 

3. , AN AMERICAN DILEMMA. Gunnar Myrdal, iri. , eds.H 944 Harper & 
R9W PuBhshers, 49 Ea8t.33rid St. , New York, N. • Y. 10016v $7.5«. ' .' ' 

An analysis of anthropological, cultural, social economic, legal, political 
educaticmal, and spiritual aspects of Negro minority. . " • ' 

4. • " THE AMERICAN NEGRO REFERENCE BOOK. -Jphn P. Davis, edT 1966 
Prentice-Hall, Inc., Englewood Cliffs, N. J. 07631. 969 p. $22*! 50. 

" An historical appraisal (brought up to date) of the directions in which 
Negroes are nioving ik American society; some predictions ^s to fut»e. trends. . 

' • , ' . • .' ^ - ■ 

5. APPLYING MARKETING RESEARCH ^PERIENCE TO THE RAci/ - ' 
POVERTY PROBLEM. 'Daniel Yankelovich. 1968, Daniel YankelovicJ^, Inc^ • ' 
575, Madison Ave; , New York, N. Y. 10022- 32 p ' 

Emphasis on the research aspects of the poverty problem. Summayizes 
some research r^idts from a. marketing viewpoint. . 



6. BEYONDi XgE MELTING POT. Nathafi Glazer anc} Daniel K ' Moynihan. 
1963. MassadhUsetuTfcetltute of'Tecmolpgy Priess, Mas[4achuaett^ Institute of . 
Technolc^-, Cambridge, Mass. / 02139. ' 360 p.. $1.^95.- , ^ ' . 

The point of departure is tfl^^ecogtfftion titiat ethnicity;* is^a perman^fa^ 
quality of the American society, particvil»ly the cities. - \ 

7. $'2. BILLION" rfEGRO mRjflSHlkGS MARKET ^SEEN BY^'feBONY. ' . 
Advertising Age , Vol, 34,, March -25, 1963, p. 88.. Advertising ^\ge , 7^6 Rush , 
St.; Chicago, m. 60611. . . * \ 

^ A brief acc'ount of projected estimates of Negi;o ftirniture purchases. 



,8. BLACK AMERICA: SOME CONSUMPTION PATTERN DIFFERENCES 

. BETWEEN URBANtWHrrEfe ANt) NEGROE^. Jame6 E. Stafford, Keith Cox and 

James B. Higgenbotham. Social Science Quarterly, VoL 49^ December 1968, , 

pp. 619-630. Social Science Quarterly , Southwestern Social Science Association, 

Louisiana Sta^e University, Baton Roo^e, Louisiana* 7080*3. $1. 75., 

* * ' ^ ^* ' • » 

• Evaluatioii of the nature i)f the Negro market comparison with the Urban 

white inarket * , 1 , \ ' 

9. BlAcK FAMILIES IN WHITE AMERIQA. Andrew Billingsley. 1968. 

Prentice-HaK, Inc. , Englewood Cliffs, N. J. 07631^ 218 p. $4. 95. 

^ * This book traces the Old ^orld heritage of the Negrp family and the 

igapact of soc^l forces on it in the New World. . * 

10., ' BLACK Henry S.-tClarlL Sales Maaagemen);!Maga2ine , Vol. 103, 
September li969, pp. ^4-69. Sales Management Magazine , 34 N. Crystal St. E. 
StTDUsburg, Penn. 10301. $.75. 

1' * • ' 

The article points out that Negroes maiy not have 2t compulsive need to 
buy prestige labels, bigger cars, etc. , as is often assumed by many marketers. 

11. BLACK POWER IN THE MARKETPLACE. Sales Management Magazine ^ 
Vol 97, "September 15, 1966, p. 36. ' Sales Management Mafeazine ^ 630 Third 
Ave;, New York, N. Y. 1Q017. - 

Consumer-goodp companies will bfe increasingly. confronted with boycott 
threats as Negroes move to the the economic power the^ have. 



. 12. - . BLACKS IN AMERICA.' Social Science Quarterly. Vol. '49. December 
196^- * Soci4 Science Quarterly ; Uniyersiiy .of T^is at. Austtni Austin, Texas ' 
7«712.". , . ■ • , '. ^ ^ , ' 

• * , 

*A double-length.igsue dealing with th6 Negrq in Anierica, Fout • , 
• articles deal >||th maxketing pf^obleiiis specifically. ^ i ^ 

K " 13. • BI^Cp WHTTES & PRODTCTS: ,REIATIVE.^EPRIVATK)N & , ■ ^'l 
j . REFERENCE pOfeO BEHAVIOR.. Montrode S.' Summers and Gradsi; D. Bruce. ' 
' Social Science Quarterly. Vol. 4Q, December 1968, pp.' 631-q42. Social {- 
^ 'Science Quarterly. Southwestertt Social ^ience Association, Louisiana^gjat* ♦ 
University, Baton Rouge, Louisiana 70803. $L.75. 

\ 



• Report oh the aj^li^^atioji of Q-sort methodology to scnne problem 
relating to reference gro!lp thecirv a^id relatiye depriA^atiSn m the* stiuly'of black 
and whit^ hdUsewives,. • , ' ' ' 

• * ' ' <■ - ' . > 

- ■ ■ • ' • .■ V • • 

14. THE BLS iNtiJlIM BUDGET FOR^ RETIRED COUPL^E, Margaret s. 
. -Stotz.- Monthly Labor Rigvlew. 'Vol. ,83.' November i960, pp. n4i-nfi7 U.S. 

• ,Dept. of Labor, Byt. ^f Latfor Statistics. •. • - ' , , 

* ilstiinates of the cfst of.a'"modest but adequate" standard of living fbr a 
, man agcf 65 or ov0r and his wife (living iVYehted hdusing), at autumn- 1959 prices, 

• in .20 large cities ajad their suburljs. Includes a detailed listj^of goods and ser- 
;vlces considered necessary for retired couples to maintain the. Specified living 
standard as determined by levels of living actually achieved in the 1950's; and 
descrihes how this Representative list was developed and priced.' . 

■$ ■ ■ • - ^ 

15. A BUDpET FOR AN ELDERLY CdtfPLE. Social S^urity Bulletin /'^/ 
VoL 11,. February 1948, jJJp. 4-12. (out'of print) ' / 

Contkins estim£ltes o^the cost of a 'taodest but ^idequate" standard of 
, living for a couple age 65 or old^r, at March 1946 2Uid June 1947 prices, in eight 
large cities. (Concepts and techniques used to compile this budget were the same 
as those employed in developing the original BLS City Worker's Budget ) 

16. . ^ ' BUDGET FOR AN ELDERLY COUPLE: INTERIM REVISION BY THE* 
. BUREAU OF LABOR STATISTICS. Mpllie^shansky. Social Secitrity BuUetin. - 
Vol. 23, December 196a/ pp. 26-36,, (a^t of jxrint) 

^ A summary report on "The BLS Interim budget for a- Retired Couple. "_ 

^ iiclude^ a discussion of various conceptual problems encountered in developing 
' normative living cost estimates for a retired couple, and some of the Jlimitations 
of thie particuUu: budget for the multitude of purposes for whl<Ai budgets fot older 
persons and families ere needed. ■ 

. • ■ • ^ ■ ^ ■ 



1Y:^ burgeoning Mmi^LE JjlASS kX)STiNG NECJRO ^l^YINe POWER. 
^T. 'C. Taylor? Sales TWtoagement Magazipfe , Vol. 93,' November 20* 1964, 
pp. 77-78. Sales Myagment' Magazine , 630 Third Ave. ^ New York, N. Y. 1©0I7. 

Study pinpoints how Negro spending patterns clLffer from those of White 
consiuner unite *and examines future growth, of Ne^o market segment. • 

18. ^ CHANCRES IN CONCEPTS OF INCOME ADEQUACY OVER THB^ST 
^ CENTURY^l Helen IL Lamale. ' Americari Economic jleview i Vol. 48, May 

1958, pp. ,201-299. American EconomxcjRevLew , 626 Noyes St. ,^ Evanston,^ 

nL .60201. ] ' ^ ^ — ^ t • " 

*An analysis of the relationship over Hmc between actxM levels of living 
in, the United States and goals or standards of living which have been aco^ted in* 
different historical periods and fpr different purposes;. and a discussion of^the 
implications in this relationship for present-day "concepts' of income adequ£tcy. 

19. CI^A^NCJlNG PATTERNS IN EMPLOYMENT OF NON-WHITE. WQRKERS. 
Joe L. Russell, ivfonthly Labor Review. Vol. 89, May ^966, pp. 503-509. 

^U. Dept. of Labcfr, 3ur. of Labor statistic?. Repaint a^Ailable from Bur. bf# 
Labot Statistics, Publiqations.pffica, Rm. 1539-GAO,, Washington D. Q. 20212. ' 
Free, (out of print) . , . ^ 

Occupational liteakdown in numbers and percentages <fe white and non- 
wHite between 1955-1965.V ' • * • • 



•20* ' CHARACTERISTICS OF FAMH;JES AND PERSONS I^ING IN METRp- 
POLITAN POVERTY^AREAS, CURRENTPQPULATION REPORTS. Vol. 61, June 
1969, 16 p. GPO. 3S^^, * . ' 

Brief overview of salient ^^racteristi^s of low-income consumers. 



21. CHARACTERISTICS OF FAMILBiS RESIDING IN ^POVERTY AREAS' 

MARCH 1966^ August 24, 1966. (Series P-23, No. 19) U.S. Dept. of Conamerce, 
Bureau of the Census, (out of print) V . , n ^ 

A Import presents summary statistics on families in ^larch 1966 Residing 
in *^verty area^s** within standard mqtropolitail statistical ai^eas l^MSA*a) with # 
1960 population iJf 250, 000 or more. These families are white (57. 9%) and non- 
white (42. 1%); headed by a male (79. 9%), an unemployed person ♦ and ey^mi- 
skilled or unskilled workers; and cbntHmng large number of children under 18 
y6ar3 old. ^ ' \ ' ^ \ 



^22. CITY WORKER'S FAMILY BUDGET FOR A MODERATE LiViNG ' 

v^ANDARD. Autumn 1966: iBuUfetlii No. 1570/) U. S. Dept. of Labor, Bur 
- of hat^t. Statistics. GPQ. '40 p. . 30<5. - ' . ^ . 

^ This Bulletin attempts to estimate how much it costs a person to live 

depending oh age, sex, type of family, and the standard of living to which . the 
' fiimily aspires.* ^' . 

y • " • * * 

23. CLOTHING EXPENDmjRES OF U.S. FAMILIES. September 1966. 

{ARS62-5)pp. 3-8. U. S. Department of Agriculture, Consumer and Food ' ^ 
Economics Research Divisionf^ARS,' Federal Central Building, Hyattsville- Md' 
20782. Free, (out of prii(t) " * • * 

' ' ' * • - , 

^ ^ Variations in clothing expenditures according to income, ^ace Of - ' 
re^dence, -and faniily^size. Date are^in dollar amounts and percentages of total 
expenditures. - ; . , 



24. • COMMUNltY^ACTION PROGRAM. Office (^f Economic Opportufiity 
Wa^hingtiJn, D.C. 20506. Free. . . ' 

, ^ A number otj^rocliures are available whiph ^ve direction to ghefto 
^dwellers on such subjects as Credit Unions, Home FOod Production, and mai# 
more. . ' ' . , . * * 

,25. . 4:0M]\iuNITY PROFILE. 1966; Office of Economic Opportunity. 

..Clearinghouse for Federal Scientific and Technical Mormation, Springfield, .Va. 
22151. Price information sheet: request Anhouhdement FA V68 -351, July 31,' / 
1968. Pi^files miy be purchased by bounty, by state, or for'^he entire U. S./' 

Poverty indicators by county and city for the United States. . 



/ . 

/ 



26, - COMPARATIVE ACCEPTANCE OF SELECTED PRIVATE-BRANDED FOOD 
,PRODUCTS BY LOW-INCOME NEGRO AND WHITE FAMINES. Robert L. King and 
_Earl Robert Demanche^ Marketing's Involvement in Societal and the Economy. " .. 
August 26, 1969^. • American Marketing Association, 230 N. Michigan Ave. .• Chicago 
m. 60601. 20 p. ^ J . 

A paper presented at flie American Marketing 'Association Conference, t 
Cincinnati, Ohio. Racial analysis of food purchasing patterns ^dng lof -income 
iamilies illustrated consequential differences.between Negro and white shoppers: . * 



/ 27 ^ - a)NSUMl3l J3YNA]dcS ife - 4>rogressiv^ v 

^.^iiGrocer, 161 Sixtb Ave/, New^ork'^tN- Y; 10(!l5, . .286 5^.95/ ^ \ * * 

; ' ' Thd& caEt!lp:tehe^^iv^ study. bj[ food shoppers has an Vxpeqially relevant * ^ 

\profii*^of the Negi^^S^0p4^^ * — * ^ . • » ^ . / \ 

|fir. • CONSUMER E3a>ENDltURESAJ^D INCOME, -WITH^EMPI^^ 
LOW.-mCOME FAMIEIES. Jflly 1964. i(BLS Report 238-6) ^U. S. Dept. 'of *. 
Laboif, j(i^^f Lab6r Statistic^. 8 p. (out t?f |>r iilt^ / ' *' • ■ ' 

' ' . " '.>ii" ' • - ' ♦ . • . ,- ' ' ' . ^ . ' \ 

• Suinmai^, data of family income aiid"expendituresv>f low iincome families 

«'•' ~ *i * * ^ ' > * 

* • ^ « *> , 

. , ' - ^ • * - . ' • * f : ^ • 

• * < ' ' " . • ' \ • 

* ' 29, ' CONSUMER EX^jENDITURES ANI> HJCOME ^ TOTAL UNITED STAT/S, • ' 
/ URBAN AND RURAL, 1960-6iV Vebrtmry 1965; Supplement -1 to BLS Report 

237-93 |(lJSDA Report'CES-:15). U,S; Department of Labor, Bureau of Labor/-' V 
Statistic^; Office of Publications ^afgln^on^ D,C^' 20212. Free, - (out of print) 

»^ , T*able 78 on page 8 ef thi^ supplement contains a statistical suiiimary of ' ^ 

' \ lexpenditurei^, income, and savings of all Negr^Tand white, urban and rural, families * 
^ , " • and gli^le co6sui9Bp|5 in tiie Unrted States for 196l. ' ' * ^ , . 

30, - * : CONSUMER EXP.ENDrrURES AND INCOME - URBAN UNITED STATES;, ' ^ 
' . / 196,0^61. April 19e4,r'*(BLS Report i237 -38) U.S. Dept. of Labof, • Sur'. Of ^ ' ' ' 

Labor Statistics, pffice 9f PuWicatitJfts, Washington, D.C. 20212. ^24 p. Free. 
(out of print) - . ' i,., ' * • ^ - ' ^ • 

An entire series witii supplements is available cpmparittg family size, 

age, oc'cupationj^^d education of hejtd; race and aecondary characteristlts witfe 

y^lyexpenditur/es. ' ^ V 

31. CONSUMER INCOME. ' l»Iay 1968.' (Series P-OCt No. ^4) U.s/ 
I Dept. of Compaerce, Bur* of the Census. GPO. 32 p. 30^5. (out of |yriat) 

< Deals Vith' trends in consunler ificpipe since 1959-1960,^ the 'structure pf . 
, poor famjhesy the poverty gap. Gives definitions and explanations — and source 
and reliability of estimates* Also contain^^'^several detailed tables with census ^ 
^ figures broken down by varii^ demopA^c characteristics. These are current - * ■ \ 
population Reports. ' , f ' . ' ^ 
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3?. CONSUMER MOTWATIONS IN ACK AND WHITE. , H^nry Allen bullock. . 
Harvard Bu siness Beviey . Vol. 39, May-June 1961, Parti, p*. 89, July-Avigust 
1.561, Part 2, p. 110. Harya^d Business Beview . Reprint Service, Soldi^s Field, 
Boston, Mass;, 02163. • ; - , 

" A comprehensive study of the differences, distinctionsr and diBsimilarities 
between 'white and Negro consumers. P^rt 1 contains ^tensive coverage and .- - ' 
analysis of various media" appeals, advertising programs, and the behavior, of ' 
Negroes and whites as consumters. P»rt 2 presents an "integrated marketing pro- ' 
gram" mbst responsive to the Negro consumer. Separate media marketing techniques 
, are reg^ded as illusory rather than fafctual. ' ' 
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. 33. , CONSUMER PRACTICES OF THE POOR. Louise G. Rjc'hards. Welfare in >. • 
, Review, November 1966. U. S. Dept. of Health, Education, -and Welfare,.' Welfare" 
Administration.. 24 p. (out of 'print W- ■ ^ . ■ , 

This article is an integrated summaary of reseai-ch findings on "consumer . 
practices ot the poo^nducted by eco*nomists and behavioral jsOientists. ^t covers. - 
^^mainly how money is spent, shopping behavior,- and methods of payments of the 
poort ^ ^ • ■ .. . * . - * . . 

■ ■ ■ ^ ' . ■ ■ ■ ■-' 

34; - 'CCWSUMPTION BEHAVIOR OR PRISOifesr THE CASE OF THE INNER . ' 
CITY SHOPPER. • MarcuJS^lexis," George H. -Haines, Jr. and Leonard S. Simon'* ' , 
Working .Paper Serl^ No. 7012. The.Univej:sity of Rochester, College of Business 
Administration,. Rochester, New York \ 14627 

- » \ - ■ -. . - ■ , 

, . Differ^fnces ifa QonsOiliptlon behavior associated with fSce and inconie. 
■r Backgrdimd.in^^mAtLon within an analyUcal framework. ' ' » 



35. ^ CONSUMFTION^TTERlPiDIFFERENCES BETWEEN URBAN^JTES 
AND-NEGROETS. Jan^es Staffor^.-Keith'CoK, and' James Higginbothain. gocial 
Science QuarterlvA Vol. 49,' December 1968. •" Social Science..Quarterlv . UhiVersitv 
of Texas at Aiisfin, Austin, Tebc.- 7g712. , ' ' 



, 36. CONTRASTS IN SPENDING BY URBAN FAMILIES: PA^T 1. Kath^yn R. 

Murphy. MonlMy L&bor Tteylew; VoJ 87, NovembCT 1964, pp. 1249-1253. U.S. 
' Dept. ^f:L#>or, Bur.' of Labbr Statistics., (out^-^^int) < . ^ 

^ Broad trends since 1950 in the incoijae,. gpendihg, and saving of urban 
kmilles as aiyhole are analyzed in Part I. 




lb-- 



0 



37-. CONTRASTS IN SPENDING SY URBAN FAMILIES: PART H. Katt 

Murphy. Monthly I,abor Review, Vol 87, December 19^', pp. 1408-1415. U.S. 
Dept. of Labor, BiiT; of Labor Statistics, (out of print) 

Variations in 1960-61 consumption patterns of urban families grouped by 
income and other characteristic^ ate examinecf jtn this second part. 



38; . THE CULTURE OF ^POVERTY. Oscar Lewis. Scientific American , VoL 
215, October, 1966, pp. 19-25. Scientific American , 415 Madison Ave. , New York, 
N. Y. ioai7. . ^. 



probe into causes of poverty. Impact of .enviromnen^R^ considered. 



A study of poverty among people in Puerto^ico ^nd New York. Basic 

en^R^ 



39. DARK GHETTO: DILEMMAS 0> SOCIAL POWE^t Keii^ieth B. Clark. 

1965. Harper & Row Pubiishets, 49 East 33rd St. , New -York, N. 'Y. 10016. 
251 p. $1.75. ^. / ; ' ' • * 

A diagnosis of our ghetto problems, their social consequences, and what 
Americans must do to deal with them. 



40. DESPITE INTEGRATION, NEGRO IS SEPARATE MARKET, .GRAYSpN- 
SAYS> J Advertising Age , Vol. 34;*Junp 3, 1963, p. 104> Advertising Age , 

740 Rush St. , Chica|fOj ni. 60611. . 

Advice for advertisers to key their media expenditures to the "distinctive" 
Negro market. ' 

i 

41. DIETARY LEVEtS OF HOUSEHOLDS IN THE UNITED STATES, SPRING 
1965. January 1968 (preliminary Deport). (ARS 62-17) U.S". Dept. of Agriculture. 
Agricultural Research Service, Federal Central Building, HJrattsville, Md. ^0782. 
34 p. FJ>ee. (out of print) " 

This is' a preliniitory report of a series which will cormfi average ntitritive 
V^ue of food used at ^ome? perceniages of h<»iseholds reaching specified levels of 
each nutrient, the^utrient contribution of selected groups of foods, and the average 
quantily, money value, and percentage of households using selected foods arranged 
in nutritionally, meanisgftil groups. * • ' ^ ^ ' 

42. DIMENSIONS Of POVERTY IN 1964. October 1965, , revised December 
1965. Office of Economic Opportunity, Washingfon, D.C. 20S06. .(out of print) 

This is an 6i|»rim description of the poor by age, sex, and location, based 
upon the Marc^l9(55, -national population survey by the U.S, Bureau of the Census 
of families and^mr^lated individuals at all ^^come levels. 

- 8 - . i . 



43. AN ECONOMIC DEFINmON OF POVERTY. Harold W. ^atls. May 

1967; Institute for Research on Poverty, Tke University of Wisconsin, Madison 
Wis. 53706. 1? p. , 

»• ' 
This ecohomic treatise is needed in the author's opinion to Harrow down 
the sQope-<^ur thinking and provide a consistent criteria in evaluating success. . 

> ECdNOMIC TRENDS IN THE NEGRO MARKET. Andrew F'. Brimme/. ' 
Marking In formation. Guide . Vol. 11, No. 5, May 1964. Address before the 
11th Annual C.onference of -^jational Association of Market Developers, (put of print) 

•A study of the Negro market with tabular presentations covering the ' 
decennial census period 1950-60. Analyzes comparative changes in the patterns ' 
of consumer expenditures and structure of employment and income ^f the Negro- 
whjte population in the U. S. Discusses shifting patterns of ouUays by Negro 
families for -housing, education, personal care, purchase of automobiles, and con- 
sumption 'of alcoholic beverages. ^ ' . ' • 



45. THE ECONOMICS OF DISCRIMINATIONv Garry S. Becker. " 1957. 

University of Chicago Press, 5750 Eljis Ave. , Chicago, m.^60637. ,137 p. $3.50. 

The author develops a theory of discrimination in the market place that 

supplements the psychologists '-sociologists ' analysis of causes'with an,analysls 

of economic consequences. • \ * * "V 

' '■ • • . , ■ 

• . . r - • 

4€r: _ THE ECONOMICS OF BOVERXy. Alan B. Batehelder. 1966. John Wiley 
fe'.Sons, Inc. , 605^lliird Ave: , New York, N. Y. 1{)016. 214, p. $1.95. 

This book jJresents an economic analysis 6i poverty in the U. S. It does 
not deal specifically with the low-income consumer, but does provide a useful ' 
framework for analysis and a good bibliography. 

0 - - * - ^ ' • 

* t " 

47. THE EFf ECT OF CULTURAL INFLUENCES ON THE MEXICAN- " ' 
AMERICAN CONSUMERS. Richard B. Wald. San Jose State College, School of 
Business Administration, San7ose, California 95114. ■ 

A c^parative study of the bOfer behavior of Mexican-Americans, 
clarl^n& cultural differences existing; between Mexican-Aiiiericans .and non- . 
Mexicaa -Americans . 

48. EFFECTivE ADVERTISING TO THE NEGRO MARKET. George F. • - - 
Goebeler. Master of business Administration Thesis (unpublished), 1965. ' 
Wharton School of Finance and-Commerce, University of Pennsylvania, Philadelphia 

19104. . . • , 

^ ■ ♦ . • • ■ . ' 

- 9 - . ^ • 



49/ EFFECTS OF INCOME UPON SHOPPING ATTITUDES AND FRUSTRATldNS 
Charles J. Colazza, jfc. Joyrnal of Retailijig > Vol/ 42, Spring, 1966, pp, 1-7. * ^ 
Journal of Rfetailing / Sohool of Retailiilg, *New York University, New York, N.^ X. 

The consiUQier b^^na^s a mai^T^^crimlnating and particular (mature) ^ 
shopper as ayerage incoiix^ ipcreas^* The Hiahi»ity makes^it necessary for manu- 
facturers and retailers to defermihe precisely what the consumer needs and wants • 
which in effect brings mor^ satis^ction to the cpnsumer. , ' 

50. AN EMPmieAL INVESTIGAWON FAMILY EXPENDrrUIjtES AND 
SHQPPJNG BEHAVIOR FOR ¥OOD AS AFFECTED BYJpCIO-ECONOMIC AND 

/ DEMOGRAPHIC YARJABLESlvsMarcus Alexis, Leonaira S. Simon and Kenneth 

Smith. October 1965. C^oUege of Business Administration, University of Rochester, 
Rochester, N. Y. 14627. ^23 p. ; * . 

A paper presented at the Eastern Meeting, The Institute of Management * 
, Sciences, deeding witii buying behayi&r. ^ / 

51. AN EXAMlSStlON OF RACE AS A FACTOR m^lGRO-WlAE COlJ- 
SUMPTION PATTERNS. B. E. Sawyer. Review of Economics and Statistics , 
Vol. 44, May 1962, k>. 21*7^220. Review of Economics andStatistlcs > 232 



Littauer Center,^ Cambridge, .Mass. • 02138. 

Empirical stu|y that refutes the theory that at any given income leye^ 
Negroes spend less on ccmsumptioti than whites. 



52. EXPENIMTURE pk¥TER$JS OF LOW-CONStlMPTION FAMILIES. JUly 
1965.-.<BLS Report ,228-1 0)JU.S. Pepf, of Labor ^ Bur. > of Labor Statistics. , 

' 20 p. *^(out of print) 

NThis report [Aresemb^a tabulation and analysljs of ^qpenditure data foi^ 
evaluating the level and standard of living of various groups in the population—* 
e^peci^y.^the qoor. ' * ^ 

/ . • /• ' . ' ' ' ' '.V \ 

53. AN EXPI,ipaAT(;)RY ANALYSIS pF COMPARATIVE PERCEPTIOlft dF 
RETAIL TOOD BY GHETTO AND NON-GHETTQ RfiSIDENTS; Gerald E. EUla. . 
^Doctoral Thesis, Sorthoqming) Indiana University, Blodmingtop, Indiana 47401. 



ERJC \ . 



* 54. A FACTOR ANALYTIC STUDY OF NEGRO ANP WHITE RESPONSES TO 

ADVERTISING STIMULI. Arnold M. Barban and Jphn E. Muthard. Journal of ^4ppUed 
Psychology, Vol. .49, No. 4;' August 1965, pp. 275-279; Journal of Applied Psycfao r 
logy, American Psychological Ass^iation, 1200 Seventerenth St. , N. W. , Washihgfon. 
D.C. 20036. , . ^ . • 

^ \ A report on the development of a method to nieasure group reactions to " 

' "advertising and ihass mediae concepts. J ' • . • 



55. FAMILY ADJUSTMEnW^LECTED^OW-INCOME AREAS OF^NORTHERN 

. WISCONSIN. D. G. MarshaU, Hazel Reinhardt^ Joi^n Keyes./Sd Terry Marshall. 1967. 

IpsQtute for Research on Poverty; The University of Wisconi^ Madison, WiScopsin 
. 577,06. 49 pC' (Appendix, 12 p. ) 

• \ This dtudy, conducted in 1967 in Burnett and Foregit,C6unties,* attempts to 
-show the present sitajation of residents of the area, the attitudes of^these residents 
toward some of the federal and state agencies wori^g in their- counties, and their 
analyses of th^ problems, prospects and people* of their bounties. 

r 1 ' . * ' • ^ , ' 0 

K ■ • ■ \ 

* 56. FCKDD BUYmG BEHAVIOR OF LOW QIC OME NEGROES: AN EMPIRICAL 

STUDY.' Charles Sta^nley Madden,' 1970. UnpUblisled Master of Arts Thesis, «n r r 

^.'deposit in the Commerce Library of the Gtadukte School of Business of the University 
of Alabama. Graduate School of Business, University of Alabama, University 
Ala. 35486. - . ' , ■ ' ' 



57. Foot) CONSUMPTION AND DIETARY LEVELS OF OLDER. HOUStllje^LDS. 

iN ROCHESTER, NEW YORK.. Carjnne LeBovit and Dorothy 'A. Baker. Febfuarj^ 
19^5. (Home Economics Research Report No. 25) y. S. Dept. o^ Agriculfurei *" 
Consumer and Food Economics Research Division, Agricultural Research Service,. 
Federal Central Building, Hyattsville, Md^ 20782. 91 p. Free, (out of print) - 

pesults^qf a food consumption survpy of a selected group of beneficiaries S^^'f'« 
Old-Age, Survives, and Hpabillty Insurance. Analysis of,factors affecting dietary 
adequacy includes expendi^es for food. ' 



58. FOOD CONSUMPTION OF HQUSEHOLBiiS IN THE UNITED STATES 

SPRING*1965. 1968 (preliminary report). (>^S 62-17)- U. S. Dept. of , 
Agriculture. Agricultural Research, Federal Central Building, Hyattsville, 
Md.' 20782i 212 p. (out of print) "' / 



first of the series on food'<;onsumption. Reports quantity, ijxoney value, 
and percentage of households using major groups, subgroups, and individual items 
of food, All tables by income groups. ,j^parate tables for i:ural farln, rural non- 
' far^jd, and urban families. Forthcoming Reports Will report all data by regions. 
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59. GREY MATTER, Vol, 40, Septeinber 1969. Grey A'dvertislng, Inc.,^ 

777|piird''A^nue, New York, New York 10017. 4 p. First 10 copie§,free; 
(Ovei* 10 - 25^ per copy). . \ ^ < ^ ' / . j 

• Some thoughts and ideas about advei*tising to black Americans. 

eO. • - . W iSUIDE TO NEGRO MARKETING INFORMATION. September^^ 1-966. 
•U. S. Dept of. Commexc^ Biusiness &^ Defense Setvijces Administrati^on. GPO. 
-SOi^p. '40^. \(out of print) . . • ' ./ ' ) * \ " 

\ An annotated bibliography of selel^d articles and marketing studies which 
deal with Negro marketing. Also} a statistical ^umniary of population, consui^tion, 
and income charafiteristics presented. FiniHy the guide includes a directory ^f 
Naticmal Negro Business Associations and Negro newspapers, and'national maga^nes^ 

" ■ ■> ■ ■ ' ■ 

61. : /HOW DISTINCT IS THE NEGRO'MARKET?, Raym*pd O. Oladipi»o. 
OgiKy & Mather, Inc.-, 2 East 48tii St. , New York, N. Y. 1001^. ' . 

-Report on a study e;?amining the concentxation of Negro pop^tion 
g^cbps, their levels of 'income* {)uro halting powep and product consumption patterns 
in o^der tQ dettermine the pptential'df tiie market place for sales and profits. 

'••9 f » 

62. • ' HOW DO sYOU SELL TO*ua»AN NEGRO CONSUMERS? (pamphlet) . ^ 
Ebony Magazine . Jdhnson BubUshio^Compaify, 1820 South Michigan AV^. , 
OM^ago, fli. 6061JB! Free.' ' * , i . " ^ 

\ Urges the,use of Negro -^priented media to reach the Kegro Consumer. 
• Show&v in graphic form, T^fegro buying power^ Ideation and size of Negro markets, 
^ consumption of food products by Negro families, and concentration of Negro ciistomer^ 
iix central cities. Discusses brand preferences^ of Negro consiimers and illu^ates 

' various successful techniques and approaches to the Negro ma'rket. 

' * ~ * . I- 

^63. HOW TO REACH THE' NEG]^0 MARKET. Grocery Mfr . . December 

1967, pp. 22-^4. GfcroceiV Mfr ., 420 L^ington AVe. , Nev York, N. Y. 10017. ^ 

'^ Marketing consultant D. Parke Gibson suggests steps ^ocery manufacturers 
can ^ exps^d sales* in thislgrowln^g^marfcet segment. \ > / 

•• • . 

64. V INDIAN POVERTY IN s6jJTH DAKOTA. Calvin A. Kent and Jerry W.» 
^Johnson. * January 1969. . "BusiiSfess Research Bureau, University of South Dakota, 
Vermiliioni S. D.^ 57069. $l*o6. ^ ' ^ ' ^' ^ 

. . Analysis ojf the^condition of Soum Dakota *s Indpms and the Impact of the 
poverty onlthe state. Effects of thfelr poverty on mafkenng systems within the 
, reservatlonj . ' 4 I i - 




/ 




65.. nJsiDE NEGRO BUYING HABITS. Grocery Mfr. . November 1967, 
pp. 9-11. Gropi^y Mfr. , 420 Lexington Ave. , New York,, New York 10017. 

Summaxlzeg findings of A 'Survey of Brand Preferences Amohg«Chicago 
* Negroes and White FamUieg conducted by John S. Wright and€arl M., Larson. • • 
Uclidi^ table|^show .high brand loyalty among Negro familiesX : ' - 

t . • n I. , V " . • 

66. INTERCITY DIFFERENCES IN»FAMIL Y FQDD BlJbGET COSTS. * 

JeanC. Brapkett. Monthly Labor Reyipy . .yoU 86, October 1.968, pp. -1189- > 
119^ U.'S.'Depfe, of Labor, Bur. of Labor SMttstics.! . • 

. ^- An ^oalypis of^ the effep^on food budget pb^t estim|ites of usii^ for all 
cities a.sipgle get of weights repf«?s^efating urban TJ.St 7ood patterns,- or differ^t 
weights fpr «ach city reflecting t^ fB'od preferences Of thp region in which tte juty 
is located. Als9 ^pegents a (toscussiiin of the <rohc6ptual implications of 'varying' 
the weights, in place'-to-place cbmparisod of family living costs. * 



67. • THE D^TERIM CpY WORKER^ FA1«ILY BWxJET.. " Helen h! Lamale " 
.^d L^rgaret S. Stbtz-., Mttothir Labor R6Vi^. . Vol. 83, August 196 q/ pp. 785-808.' 

• U. S. Dbpt. of Lafior, -Bur: <^Labo5 Statistics, .(out of iw-int)' • • ^ . ' . , • . 
* • ' . ' ■ • » ^ ' ' ' • * • ■ ' ' ' ' ' 

' Estimates .of the cost of a .'.'midest l?uf adequate •! g'tandard of livi^ for a 

husband, wife,^d-twO chilxh^en (liviiig in rfto6ed housing), at/utumi 1955 prices, • 
^in 2(^a^ge cities Mdthei*sMbu3jb&VAtlanta, '^tiin Bdsfon, Chicago, Cincinn^iti,. 
Cleveland, Detroit; Houston, Kansas Cit^,.LQ6 Angeles, Mimifeapplis; New York, 
Philadelphia,. Pittsburgh, Portland, -Orjegon,>St. Louis; Sah F^ancis'co, Scrantoni * • 
SeatUe, and Washington;. D. Q;). Includes a detailed tist'pif the goods and.services * ! 
considered necessary by fou^-pferson families tp madntain the sifeclfied li^^tfg 
^^tandard as determined by Jevef^'df liviiig j^ctually Achieved in the 1950 's, and-'', 

describes- how this representative list was, developed And priced. , • ' 

" •. " ■ ' .J- ' • ^ • 

68. THEIPSb-PROP-mOEX: i«N ABPROaA TO THg DirrERMINATlON 0> < 
DIFFERENTIAL .POVERTY INCOME; TflRESflpLUs. " Harold Watts; Journal of *• 
Human Reso urces. Vol, ,2, . Winter 1967,' pp. '3-1-9-.. Journal .of Human Resources 
Social Science Buildjing^ 1180 Dbseryafory' DriVe, . Madison, Wis., 53706 " [ 

, ▼ ' W^tts c6mp.uted a pov^tyValekor rural-urlMin differentials' in &e po^erty^ 
thresholds. r ? ' 



69. . LEVELS OF LIVING AMONG ^THE POOR. August 1,965. (BLS Report- , 

238-12) U. S. Dept.- of Labor. Office of Publications, Washington, D.C^ 20212. 

28 p. Free.- (out" of -prjLnt)" ' ' . • < . ' * ' 

This report gives 4>erspective,to^ consumer activities of the poor. Some 
comRrehens toe. tables of expenditures and consumer characteristics included. • 



* 70. .LIFE Styles iN^THE BLACK GHETTt).. T^iaia McCord, et al> ' 

- ' 1969. W. W.;JIort<Mi & Company, JnC , 55 Fifth Ave. ,> New Yor^,, N, y ' \ ^ 

^ 10003, 334 p. t ' ^ ^ ' 

A* 

^. A collection of papers on the urban Negro, jhe purpose .of the a€Bior^ 

is to foc!}8 on v^lous parameters of tt^e^iirban o^munity as sources of change^ 
. among^ Negroes, and on fTegroes in. cities as a stimulus: for change within the 
- urban i^bene. ' - ♦ < • - s ^» , . ' ' ^ 



m 

fH. LITTLE RICHER. AND BETTER EDUCATED.- Business Week, 

NovJ^mber 6, 1965^,pp. 136-138. McGraw'-Hill Publishing Co. , Jnc. , .336.. - 
•We^42n4St, , NewYork^ N. Y. io.036. . f « . * ' • - , 

A . , ' * Census Bureau ret)orl6 a riSe in the economic status of Negroes, although 
tlieir median Incomes and lev^l of education still are below those of whiles; 



72. . THE LOW.INCQME CONSUMER: Al^ EXPLORATORY STUDY. • •^ ' . 
Il<*ejt J. Holloway and Richard N. Ckrdo2?o (with *6rsistance pf Richard Atlendorf^ 
Rob^t Fiske, anfl Stephen Margrett). ^Febriiary 196«. School of Business Admin- 
istMticm, University of Minnesota, Miimeapolis, Minb. ^155455. 

^ Results of studies of low-income^ conspmers.^ v Vjl^neral data, retail strategy, 
consumer aspirations. . ^ ^' . ^ 



f 



73. , LOWINCOME. LIFE STYLES... Lda Ml Jxela^, ed. 1966. U. S. Dept. 
^ of TH^th, Education, and Wfelfai^e,'Welto GPO. 86 p, 35^. 

A study of the iSodial, cultural, and pjsychcdc^oal aspects of pover]^. 
CoDta^. a separa^ section dealing with consumer practices of the poo)r. Good 
, Bibliography with eaqh section.' ' ' • 

• " li - ■-. : ". ■ " '■ ". ■ 

>« 74. 'man AGAINST POVERTY^ WORI.D WAR nL Arthur t. Blausteinatt^ 
, Roger-R,^ Woodf (Eds. ) 1968, 456 p. Vintage Books» A Wvisibn' of Random House, 
457 Madison Avenup, New York, N. Y. 10022. $2.45, • ' ' J 

This book r^epresents a fuU-^scale effort to« view the totality qf probiems \o 
institutional poverty in the United States and the underdeveloped woHd^ and' to see 

tbem wiMn the .context of the Cold War and the role of the United States as a world 

♦ ■ -a 

power. ' . ' ^ 
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t?. MAPS 0]^MAJOR CONCENTRATIONS OF POVERTY^ STANDARD 

METROPOLrrAN STATISTICAL AREAS OF 250,T>00 0^'MORE POPULATION '* ' 
,1966. :a:epared fc* the Office of Economic Opportunity' by the U. S. Bur of^e 
y CensUs.in 1966 from 1960 dita., Very Hinted distributjon*. Available i"n most 
^ Public Libraries a^id'Libraries of Universities. • ' " " . • . . 

These maps were prepared from the 1960 census to delineate concentrated 
areas of poverty in Standard Metxdpolitan Statistical Areas of 250,V0aH^mpre. — ^ 



76. THE MARKETmO DJLEMMA OF NEGROKif. Raympnd A. Bauer;. 

^ .jScottM. eunninghan\, and Lawrence H. Wortzel.. Journal of Marktettnpr, ypl. 29, . 
■ • July 1965, pp. 1-6. Journal of Marketing . 230 North Michigan A v6. , Chicago,- '. ' 
^ JQI. 60601 ^ • » ^ ^ ^ 

^ - A study based gl^doaieH surveys, both local and national, depicting the 
behavior of the Negro in the marketplace. Compares spending habits 'of Neijrbes 
with thos'<S of whitfes. ^ • ' . ^ 

4. ''-\ .^MARKETING TO THE NEGRO CONSUMER. Sales M^nagemisnt Magazine . 

Vol. 9g^a.rch 4, 1963, p, 36. Sales Management Magazine . 630 ThirH Av7 

^ New^YgrH, N. Y:^ 10017; ' *• i r — * , /• 

^ •' > ' . • 

«^ ^ Analysis of the scope, size, and quality of the^Negi*o market. Selected 

nietrc^litan areas included.^ 



. .Vs. THE METROPOLFFAN ENIGMA: INQUIRIES IklO THE NATURE AND 

DI1VIENSIONS.OF AMERICA'S 'URBAN CRISIS.' James P. Wilson, ed. 196^- - 
Chamber of Commerce of the United States, 161*5 H. St. , £ W. , Washington*. D. C: 
20006. 336 p.. $5. 00. ' W • , / ' - ^wu, u. k.. 

^ • ' A list of selected writings i?y various authors who have outlined and 
explolwd some common^ held assunjp«r»ns about, cities and4he fdrces- aha^ne 
their future. ' ' . ' 

19^. IJIORE ABOUT'THE POOR i^lW4. Mollie Orshanski. Social Security 

Bulletin, Vol. 29, , May 1966,. pp. 3-38. -^eprinfavailable from the Social Security 
; Administration, PublicatToijs SJ»p, H?W-Soutli BuUdihg, Washington. D. C '20201 
. (out of print) '- /"^ » • 

' Jr^ article offw<s highlights-, aljout the poor Jn 1964. It covers the 
geographf'of f pverty, the profile of poverty, and the sources of income of the poor. 



80. THE MOST FOR THEIR MONEY^ - ISea^ ' Panel on Consumer Education 

for Persons with' Limited Incomes. Presicifent's*Committee on Cdiisuiner Interest. 
• ' (out of print) > • . ' - 

Report of the Committee with^^pbseryations on consumer education. 

I 81. ^ THE IJEED FOR COMPARATIVE STUDIES OF MARKET B^IHAVIOR OF 
LOW-INCOME NEGKO AND WHITE FAMILIES - A CASE IN POINT -^HE MARKET' 
FOR PRIVATE BRANDED FOOD PRODUCTS. RoberfL. King. PpoCeedings of the 
' Southern Marketing Association JL969 Conference, Southern Joui^ of Business, 1970. 
^ College of Business^Administration,- University of Georgia, Athens, Georgia 806 OJL. 

« . Reviews progress of research into natur^of *'the Negro markA, " and pre- 

sents evidence of need for research which differentiates between socio-economic 
and market characteristics of low-income Negro and white c&isumers. ^ 

82. ' NEEDS/ MOTIVATIONS, AND ASPIRATIONS OF THE LOW-INCOME 
CONSUMER. Richard K. Allendorf. Master of Science Thesis (unpublished), 
December. 1968. University of Minnesota Libraries, University of Minnesota, 
/ Miiififapolis, Minn. * 55455. 168 p. . ' - . \ / • 

keport of research carried on among low-incom« residents of the Twin 
Cities. Auth6r used -a dombination of research techniques in an-effort to get at ' 
aspirations, (summary included in Item 57) » ' 

* 83.- NECT2;J^IARRET DATA HANDBOOK"*- Metxdpolitan Baltimore. The 

Chamber pf €5i^a6rce of Metropolitan Baltimore. November 1968, '79 p. The 
^Chamber of Commerce of Metropolitan Baltimore. 22 Light Strfeet, Baltimore, 
Md. 21202. Members - $2.-00, Non^members V^. 00. ' ' 

• In-depth data measuring all segments of the market. 

• 84. * THE NEGRO AMERICAN.* Talcott Parsons, ed. 1966. pp. 555-592V 
HougUton Mifflin Co. , 2 Park St. , Boston,*Mass. 02107. $9. 50. 

I^holars reflect on the Negro problem^P^the civil rights struggle. 

^ ' NEGRO AND^WHITE AUTOMOBILE ^BUYING BEHAVJOR: NEW EVIDENCE. 

Fred C. Akers. Journal of Marketing Research , .Vol. 5," August, 1968,<pp. 283-289. 
I Journal of Marketing Researchi American Marketing Association, 230 North Mifchigan 

Avenue, Chicago/ nj. 60601. $3. 50. 

Both parametric and non-parametric tests show that Ne^oes do, in fact, ' 
. . ' tend to buy more expensive and larger automobiles than comparable income whites. 
/ This tendency, however, does -not appear to be explained by the upward mobility 
w^w^9^ hypotbwis. 

ERLC ^ • .16?^ 



86, THE NEGRO AS A CONSUMER - WHAT WE KNOW AND WHAT Wp NEED 
TO j?NOW. ■ Charles E. Vantassel. pp. 166-168." Marketing for Tomorrow.' . . . 
TogiY, U. S. Moyer andR. E. Vosburglj, eds;, 1967 June Conference Proceedings, 
Series No. 2S. American Marketing Association, 230 North Michigan Ave 
Chicago, ni. 60601. $5. 00 ($7. 50 non-members).' 

• Negro purchasing-patterns, attitudes, and motivations. Questions on A 
communications res'earch. ' *~ 

87. 4< THE NEGRO AS A CONSUMER. New York Heralpl Tribune. September 2, 
1962. New. York Herald Tribune. 280 West 41st St. , l^ew Y6rk, N. Y. 10036. ^ 

Increased spending power of the Negro^^onsufner. RegardslE^Negro^ 
consumer as s,eparate and distinct from the mass cc^suraer* 



■9- 



88. ' ■ THE NEGRO CONSUMER. . the Wall Stfe^ Journal. June 30 1 9fil , 
The Wau Street Journal . 30 Broad Streetj New Yoi^i^. y1^10004.- 

Special article dealing with the Negro consumer market, fts size, scope,' 
and growth. , * . 

■ 

89: THE NEGRO Q^NSUMER. Electrical Merchandising Weete V61-. ' 96. 

April 27, 1964. McGraw-Hill Publishing Co. , Inc. , «ao West 42nd St. New ' , 
YorSf, Ni Y. 10036. 

. ■ 

^ *. Special report of the Negro consumer covering credit status, population 
•^owth and -income, anrf.9pecial advertising techniques designed to reach the Negro 
•market. Presents a variety of opinions as" to the existence of a "Negro market" • 
as such. Considers geogr^hical" grouping and specialized merchandising techniques 
. as definite factors. Summarizes the opinions of distributors*, store owners, and 
managers regarding employment of Negro sales persopnel and the marketing 
effectiveness of Nep'o-oriented media. ■ * . 

90, THE NEGRO CONSUMER - WHAT BROADCASTiaiS HAVE LEARNED. . 

Sponsor Magazine. Vol. 18*, September 14, 1964, pp. 36-40. Sponlor Magazine. 
25 W^st 45th St,,. New York, N. Y. 10036. • 

Summary r^rt by ra<Uo executives re^rdipg NegroHwfelte differences in 
food purchases and spending traits. Major Conclusions:, Negro4 are more brand 
conscioys than whites; Negroes spend more of their income pi^ulk "casserole" 
items; Negroes spend more, proportionately, on, luxury items in food and hard --«^ 
merchandise lines. The article summarizes case histories showing the power of 
.Negro-oriented radio stations. ' ' 
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91. THEl^CaiO IN T^E WEST^ 1966. ^ Bureau of Labor Statistics,^ 

U. S; Dept.- of Lajyr,;450 Golden Gate Ave. , Bdx 36017, San Francisco, Calif. ' 
^94102*. 17 p.*" ' ' ' ^ ' . 

Some fact^ relative to social and economic conditions of the Negro ^ 
worker. ^ * ' " , 

92. THE NEGIK) MARKET. Raymond A. ^uer and Scott punningham. 

. Jou^l* of 'Advertising Reseito'ch, Vol. 10, April, 1^0, pp. 3-13.' Journal of 
' Advertising Research , 3 East 54th St. , New York, N. Y. 10022. $2. 50^ 

A general assessment pf the Negro market. Negroes do buy^differentiy 
tfian whites, and not just because of their economic status. Consumption and 
income comparisons, etc. ^ ^ • - 



&3. THE NEGRO MARKET.^ Time ,. Vol. 79, February 9, 1962. Time, ^ , 

Rockefeller Center, New York, N. *Y. 10017. \ 

Current happenings in the Negro market. Approaches to the Negro 
market. White customers and Negro patronage. 

^i^- ..." • ^ / . . . "^'^ 

94. ^ THE NEGRO MARKET: BUYING POWER CHANGES MARt^Et PLACf:: 
Printer's .Ink , Vol. 284p, August 30, 1963, pp. 47-49. Decker Communllcations, . 
Inc., 501 Madison Avej , New York, N. Y. 10Q22. ' f • ^ . 

Description of tSe Ntegro market with respect le population, population 
percentages, and rising income. < . • 



95. THE NEGHO MARKET - GROWING, CHANGING, CHALLENGlNp. 

Lawrence E. Blacky . Sales Management Magazine, Voir 91. October 4, 1968, 
pp. 42-47. Sales Management Magazine, 630 Third Ave. , New York, 
iJ. Y. 10017, . r , , 

- ^ . . / ' ' K' ' 

A summary of the traits which* set the'Negro market apart from the general 

mass market. 

86. , NEGRO MARKET - SPECIAL REPORT. Printer 3s Ink . Guide to* 
"Marketingl962, Vol. 276, September 1, 1961, pp. 282-285. Decker ConMilInications, 
. JBC:, 501' Madison Ave. , York, N. Y. 10022. $2.00. 

Special report of U.S. markets and woYld markets for 1962 in sections. 
; (1) Total U.S. market;' (2) Geographic markets; (3) Spedlal Interest markets; 
(4) Business-Industry market; '(5) Intematlonal market. Includes an analysis 
of the special Negro market— its scope, size,, and potential growth. Lists 
^ publications and marketing research firms which^ furnish current information on 
i^Pj 9^ the Negro consumer* market. ' , " ' 



97 . THE NEGRO MARKET i 23 Mn^LION DEEP AND $ ?0 BE.LION WIEjE. - 

Markefeig Bisights . January 29, .1968, pp, 9 -17. ' Marketing Insights. 740 Rush 
St. , Chlfcago, ni. 60611. • . ' = ' ^ . . ^ 

. This- article makes the point that the Negro market is, large, volatilej -and 
a potential opportunity fo5r companies willing to make a concentrafed effort to reach 
the market. It gives opinions on brand loyalty, new product acceptance, and com- 
pares Negro store sales willi "«rhite" store sales in the grocery area. " 



98. THE NEGRO MARKETING POWER. Dun's Review and Modem Industry . 
Vol.^^^ga^ovember 1963, p. 61. "Pun's Review and Modem Industry. . 300 West 
Adams St. , Chicago, Dfl.. 60606. $5. 0,0. 

An appraisal of tiDs-f'orce and effect of NegflG consumers in the market 
. place. Comments, on brand consciousness of Negroyfconsumers and distinptive 
buying tastes of Negro wmen shoppers. Regards radio commercials and adver- 
'tising In Negro media as strong marketing influences. • < • .'• 



99. NEGRO POPULATION: MARCH 196^^ October 23, 1968. (Series P-20, 

No. 175) U. S. Dept. of Commerce, Bur. of thte Census. .GPa 30^. • 



100. -NEGRO JRETAIL SHOPPING ANIMJllEDIT BEHAVIOR. Keith K. 'Cox, 
, James E. Stafford, and James Higginbotha/m. Unpublished manuscript. 

TMs article is about 1) the nahire of the ^T^egro Market, " 2) differences ^ 
and similarities between Negroes and mites in their shopping and credit behavior, 
and 3) implications and reicommendal^ns to retailers, 

101. . ^ THE NEGRO REVOLUTION IN AMERICA. Williaii Brink! 1964. Simon 
& Schuster, Inc. , 630 Fifth Avenu6, New York, N. y. 10020. 249 p; $4.50. 

; What Negroes want, why and how they are fighting; whom they sm)port; ^ ' 
what ^ddtes think of them and their demands. " ' 



102. • NEGR9-WHITE D] 
.U. S.^ Dept .of Cojnmerce, 
frdrn Clekriiighouse, Spriri{ 



riHENCES IN GEOGRAPHIC MOBILITY, 1964. 
rea Itedeyelopment Admiiristration. 24 p. > Available 
ieid, Va. , 22151 - $3. 00 paper; 65^ microfiche. - 



V , Analytical study M the differfl^ges^between the whjte and Negro population 

with respeqt to geographi^ mobility' patterns and demographic characteristics. 



103. - • THE NEGROES IN THE UNITED STATES: 'fHEIR ECONOMIC AND . 
SOCIAL SITUATION. X June 1966. (Bulletin No. 1511) U. S. Dept. "of Lalaor, 
BilT; of Laboi* Statistics: GPO. 241 p. $1.25. '* \ ' 

A comprehensive study of the Negroes in- the United States* It covers 
the tq)ics of Negro population^ employment, income ii,nd effect of selected 
Federal >programs on employment. A'fbng bimiogriiphy (192 Items) and a large 
number qf backgroimd slatistical tables are provid^l^ 



104. THE NORTHERN URBAN NEGRO: A UNIQUE SE^ OF CONSUMPTION 
MOTIVATIONS ? Issac S. Goldman. Master of Business Administratioa, 
Thesis (unpublished), 1965. Wharton School of Finance apd Commerce^ University 
of Pennsylvania, Philadelphia, Pa. 19104." ^ » 

' This liupublished M. B. A. thesis treats the ifiotivation of Negro consumerlT 



105. THE OTHER ^MERICA: POVERTY IN THII UNITED STATES. , 
Michael Harrington. 1962 'flhe Macmillan Co. , 60 Fifth Ave. New York, N. Y. 
10011. 191 p. $4.00. ^ I ( 

' ■ Argues for the implementation qf a Federal government program to 
reduce poverty. ' . 

• ' • . - \ ' \ T ' ' > , , ^ ■ ; : 

106. PATHWAYS TO THE NEGRd MARKET. Marcus Alexis. JTOUrl^l Of 
Negrt Education , Spring 1959, pp. 114isl27. Howard University, Waghingtqn, D.I 
20001. ^ , ' ^ ' 

* Examination of Negro consumers and illustrations of attempts to reach , 
these consumers via various media. . 

107. PATRONAGE DECfilONS OF COLLEGE-AGE NEGROES. James C.^^arroll. 
Southern Jburnal of Business. Vol. 4, No. 2, -April 196*9 pp. 291.-297. ' Southern 
Journal of Business , University of Georgia, Graduate School of Business/Administpation, 
Athens, Georgia 30601. - " . ; 

' ., ■ • . " if- ■ 

108. -PATRONAGE. DECISIONS OF COLLEGE-AGE NEGROES: TIJE D^L^JENCES 
OF CERTAIN'OPERATING CHARACTERISTICS OF SELECTED KINDS OF tlETAIL. , 
STORES. Jdmes G. Carroll, 1968, Unpublished Ph. D. Dissertation. Ui(iiversity of 
Al&bama, Depatljaaent of Marketing, Upiversity, Alabama 35486. ' = 

» . ' • ' •ml 

: . . _ 20 - ■ 




... ■ 

1.09.. PEOPLE LEFT BEEBNI). Septemt^r 1967. President's National 

Advisory Commission on Rural Pover^. GPO. loOp. $1.00. - ^ \ 

* The Commiqpion reviews the nature of poverty in the U, S. , evaluates the' 
existing programs, /and makes^recolnmendatijons to government and private . ^ 
business. " . , ^ 



110. ' ^ PER^PECTI^^ ON POVERTY: i - dHANGING ^TTITIIPES ABOUT THE ; 
POOR. Dorothy K.^Newiiian; ^ Monthly'^i^or Review; February 1969, pp.y32-36r 
\ 7S<5. (feingle coRjr) , ' # j: , • . 



PQOR 
GPO 



'Hie attitude about the poor^has changed from viewing poyerty as the 
natural punishment froni idlei^s and follj^ considiering such damaging assault 
on the Recipients* of welf^e a^ an asjsault against the whole society and economy. 

111. PERSPECTIVE ON POVERTY:' 2 - HOW POVERT^ IB MEASURED. 
Mollie Ori^hanslqr. ^ Mcgitfaly Labor-Reyje^ February 1969, pp. 37-41. GPO;^ 
75^. (sin^e copy) _ , 

Measuring poverty -is a difficult task because it lies in the eye of the . - 
beholder. The concept has to be limited by the pui^ose. rAe author discusses the 
existing aid suggests met^^ods^ of measuring poverty, . 



112. PERSPECTIVE ON POVERTY: 3 - FACTS AND HCTIONS ^BOUT THE 
POOR. Elizabeth'Herzog. Monthly Labor Reviey , February 1Q6 9, pp.. 42-49. . 
GPO. 75^5^ (single copy) * " • ^ ^ 

The author idAitifies two majof problems when reporting facts about 
thQpoor'. First, they are^viewecj out of context. Second, they are partially over- 
■ simplified^ This article presents two examples thkt explain these two problems. 

113. -: POVERtCV: AMERICAN STYLE. Herril^n P. Miller, ed. 1966. ' 
/Wadswopth Publishing Co. , Inc. , 10 Da'^ r)rive, . Bplmont, C^if. 94002. $4. 50. 

Series )(of ess9.ys dealii^ with poverty, including Jwo essays concerned with 
consumer habits of the poor. ' . . » 

114. ^^VERTY in MINNEAPOLIS. . . LIKE IT IS BABY. The Minneapolis Star . 
May 13-rs^l^8.^ the Minneapolis Star and Tribune, 425 Portland Ave. , So. , ' 
MimieapoliO^inn. 55415. 20 p. - . . * ' . . 

'ditions in Mitinea^oJ.i's, Minnesota^ 



115. THE POVERTY SYNDilOME: A CRITICAL REVIEW, feobert F. Lanzillotti; 
BusiDjess Topics^ Vol>14,' Spring 19^6, pp. 39-49. Graduate School of Business 
Administration, Michigan State Urtiversity, Ea^t'Lansing, Mich. 48823. - ^ 

The anther e?cpands on the theme that reduction in poverty hinges on attain- 
ment of other economic goals, and Involves economic costs. , 

116. ' PROFILE OF THE BANICRUPT. Suzanne J^ktsen. Journal of Home < 
Economics , Vol. 60;' January ia»8, pp. 33-36. American Home Ed^nomics 
Association, 1600 Twentieth St. , *N: W., Washington, D.C. 20009. ^ ^ ^ 

The Journal is given- to, a review of a consumer credit workshop. Pages 
33-36 review son^e credit problems of the poor; and the policies contained through- 
out the Journal may provide ideas in how to aid th^x)or to better use credit 
facilities; ^ • . 



117; A PROFILE OF THE NEGRO AMERICAN; Thomas F. Pettigrew. f964. 
D. Van Nostrand Co^ , Inc. , 1^20 Alexander St. , Princeton, N. J. 08540. 250 p. 
$5. 95. ' • * _ ' '• ' ' ' / ■ 

Race psycholc^; Negroes - moral and social conditions; U. S. - race 
question, \ • • \ ' . ^ 

• / ' ^ 

118. PROUTY SURVEY REPORT : EXTENSION OF REMARKSyWinston L. 
Proutyi Congressional Record , 90th . Congress, Second Session, Vol, 114, 
^October 4, 1968; pp. Eff527-E8599. Reprint, WASHINGTON ^ER CITY POVERTY 
SURVEY, available from GPO. 274 p. '$1.25. . > , • 

/ Results of the survey of inne^-kjity residents of Washington, D. C. Coveifs 
characteristics, problems, and attttifires in inner-city area. Includes 74 questions 
wit)^ responses and 330 tables. 

' ^' • ^ r ^ 

4 > • 
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119. ' RACIAL BRAND IJSAGE AND MEDIA EXPOSURE-DIFFIJIENTIALS. 

Carl M. Larson. Sumj^er' 1968 Proceedings <jf the American "Marketing Association. 
American Marketing.Association, 230 North Michigan Ave*, Chicago, DLl^ 60601. 
(to be ||ublished) ^ • 

Study of Chici^o*Negro market to determine any difffecences that might 
^st in brand preferences for selected pro<Jucts lot Negro fancies as compared 
to the white families. ' • , ^ ^ ^ * • ' 



120. -RACIAL DIFFEBENdES IN CONSUMPTION PATTERNS. Marcus Alexis. 

Businesfir News Notes^ No. 50, September 1960, pp. 1-4, School o^Business 

AdminislMjion, University of Minnesota, Minneapolis, Minn. 55455.. 

^ ' / 
' Attention ie focuseaoai differenc^e^n the expenditure patterns of Negro 

and white consumers for food, -^housing^r^othing, house furhishings, recreation, 

medical care, and transportation.^ 



121. RACIAL FACTORS IN SHOPPING BEHAVIOR; i^urenii^ P. Feldman • 

and Alvin D. Star. Summer 1968 Proceedings of the American Marketing Association 

American Marketing Association^ 230 MichigaaAve.V Chicago, ni. 60601. 

(to be publisheS) ^ . . * 

Authors present evidence on shopping behavior .which indicates that Negro / 
and white shopping behavior is very similar at upper inco^jae levels, but is different 
at lower levels of income. 



122. ^ RACIAL PREJUDICE AND iNTEGRATED*ADVERTISING:^AN EXPERIMENTAL 
STUDY. James W. Cagley and Ricliar^ N, Cardozo. Fall 1969. Marketing's 
Involvement in Society and the Economy , Philip R. McDonald, ed , American 
Marketing Association, 230 N/ Michigan ^ve. , Chicago, 111. 60601* $7. 5(X 

Study reports that not all whites react similarly' to advertisements which . 
include N^gro^and both Negro and white principals. 



123. ^ RATIONAL ^NCOMi^ DECISIONS BY NEGROES A|[b EVERYBODY ELSE. 
Stephen aCchelson. Industrial and Labor Relations Review , Voh 23, October 1969, 
pp. 15-28. Industrial and Labor Relations Review ; Cornell University, fthaba, - 
.New'York, n! Y. 14050. $1.75. - - , 

\ . 

The article ajjgu^ tiiat the Negro and members of other minority groups 
may v^e another^cjecision^rule than maximalization of incomTv^en^electii^ a 
^ careier path. . » ■ « 



124. REACHING THE NEGRO iJfARKET: A SEGREGATED vs. A GENERAL 
NE^VSPAPER. JohnV. Petrof. Journal of Adverttsiag I^esearch. Vol. 8, 
Jiine 1968, pp. 40-43. Advertii^iifg Research Foundation, 3 East 54th St , • 
New York, N. Y. 10fl22. ^ \ ' / \ , 

The value of using a segregated vs. a general medium in trying to communiT 
cate with a Negro customer. Author suggests using a typical newspaper ior general 
products And f^ special productfl^a segregated paper. * • 



125. RECENT TRENDS IN SOCIAL AND ECONOMIC CONDmbNS OF 
'negroes. 1?68. (Series P-23, No. 26) u: S.^DepC of Commerce, Bur. 

of the Census. GP0. .35^. " ' ^ ^ ^ 

Updates pr^ous piblications on social and economic conditions of - 
Negroes. ) . ; * , ^ ^ 

? ^ • - » ^ ' 

126. THE REIATION OF THE INNER CITY MARKET TO LAW. George 
Gorcfin^ Jr.. Working Paper - Consumer Education and Protection. National 
Ccmsumer Law Center^ Boston College Law School, St. Thomas More, ' 
Boston, Mass. 02135. , ' . ^ 



Examination of , the innej-city consumer le^ problems. Laws %nd 



, . ^ „ - , -jaws and 

issues. Suggestions for, government and busi?ess programs. ^ \ I 



127. REMEDIEI^ ENFpRCEMENT> PROCEDURES^ AND THE DUALITY 
( OF CONSUMER TRAfJSACTION PROBLEMS." David o: lElice. Boston / 

University Law Review/ Vol. 4?, December 1968. Boston jjJniversity Law Review , 
B6ston Universilty, 765 Commobwealth Ave. , BdSton, Mass.^ 02215. 

• 'Critical discussion of legal remedies^ and enforcement procedures 
. available through private, state, and* federal actions.^ 

128. . REPORT OFTHE NATIONAL ADVISORY COMMISSION ON CIVIL 
DISORDERS. Marfch 1968» GPO. 425 p. $2. 00. ' ■ - 

. The Commissiou efxplains what has ha[q)^iied to our riot torn nation in 

terms which call for immediate action to implement their recommendations. 

129. '.REPORT OF THE NATIONAL ADVlSORY COMMISSION ON CIVIL 
DISORDERS i[^uq)leme^ Studies); July 1968. OPQ. 248 p. $1. 50. 

^ ^ A supplement to the ''Kemer** repdrt. Ihcludps a chapter on black and 
white attitudes relative to stores and merchants. Data on retailers also included. 

# .\ ' * ' . 

' s . '\ \ • 

130. RICH mN, POpR MAN. Herman P. Miller. 1964. Thomas Y. 
isrowell Company, 201 ParkAve.\ Newifork, N. Y. 10003. 260 p. $4.95. 

A statistical an^ysis of income distribution Based on United States 
Census informattSnT Although consumption habits of the poot are not examined, 
3^ve discussion of the economic environment of the poor. 

_ ' * " -24 - 
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131. RfJIrs of blood, years of darkness. Robert Conot 

August 1967, Bantam Books, Inc.,. 271 MvUson Ave. , IJew yorkj N. Y. 10016. 
. 491 p. 95^., . ^ •• • 

' • ; ' *■ n? • 

^ A review of the 1965 Los Angeles riot; based on interviews and exami-* 

nations of documents. * ^ . 

132. RURAL POVERTY ^ A SUMJlARY OP THE REPORT OF THE NATIONAL 
ADVISORY COMMISSION, ON RURAL POVERTY. Keith W. pryant. Minnesota 
FSrm Business Notes . No. 50§, February 1966, pp, 1*3. ^icultur'al Extension 
S?fvifce, InstituteiOf Agriculture, Univprsity of Minhesota,. St. Paul, Minn. 55101.. 

A good three page summary of The People Left Behind^ the report of the 
•National: Advisory Commission on Rural Poverty. 'J ' 

133. SOCIAL AND ECONOMIC CONDITIONS OF NEGROES IN THE . : . 
• UNITED STATES. . October 1^67. (BLS Report 332) U.S. Dept: of Labor.* 

GPO. ' 97 p. 55^. . . •■ ' _ " 

Ttiis is a statistical report about the soc&il and Economic condition of 
the Negro population in the U. S^ ? * * 



134. SOCIAL ISSUES AND POVERTY RESEARCH: A COMMljirARY. ' 
BertonH. Kaplan. Journal of Social Issues . VoL 21, January 1965, pp. 1^10. . 
Society for Psychol^cal Study- of ^Social Issues, P. 6. Ba?c 1248, Ami Arbor, 
Michigan 48106. ^ 



185. SOCIOLOGICAL THEORY: INQUlRtES AND PARADICMS. Uewellyii 
Caross. 1967. pp. 294-314. Harper & Row PubUsherjB,, 49 East 33rd St. , •^'^ 
New YOTk, N; Y. 100i6. $8. 00. , ' ^ - ^ ^ . ' - 

\, * Philosophical and emi^rical reasoning lead the author Jto.deveilop a 
theory of lower class behavior. The essence of the theory is that economic 
deprivation leads to phypioal deprivation^ and socio-cultural deprivation and on to 
economic disorders. See especially tjti^ ni^terial by Roach^ . 



♦ ' 136. . ' S0>Ifl»C0NSUMPT10N PATT^&N DIFFER^^ ^ 
InD NEGRQiS. James E. 'Stafford, iKeith K. Cox, and James Jb! Higginboti)ai&. 
Social Science Quarterly , Vol. 49, No. 3, I)^ember r§B8, pp. 619-630. Social Scienpe 
QiiarterJy, The Southwestern Social Science Association at the University of Texas at 
Austin, Austin, Texas 78712. $1.75. (single issue), * /m 

A-sample of 1, 335 white6 and 211 Negroes werfe interviewed in Houston, 
, ' Texas. ^$*or the five procjucf categoties evaluated - food, soft drinks, liquor, . \ 

perscxial hyglence,, and major home appliances, variations in ponsimiption were ^ 
^ ^found beto^reen Neero^s and wtiites* A ftubst^nti^ portion of th^ae differences were 
' explainable in tezinp of income or sociodemographic variables than by purely 
"racial" differences^ ^ ' , . 

. 137^ SOME N^iGRO-WHITE DIFFERENCES IN CONSUMPTION. Marcus Alexis. 
. The American Journal' of Economicg and Sociology , Vol. 21, January 1962, pp. ^11-28. 
The American Journal of Economics and gocfology, 50 East 69th St^, New York, K. Y. 

f , .PQintts out necessity of considei;iiigDa^e as a consumption variabler • 

, 138; A SPECIAL ISSUE ON BUSINESS AND THE URBAN CRISIS. Fortune, - 

Vil. t7, January 1968. Time Inc., 540 North Michigan Avenue, Chici^o, El. 
/ 60611, 236 p. ' , ' ^ 

This issue focuses on tfie blight of^the inner city, the mood ot its residents, 
Ihe iq)grading ofr the Negro in out society, and the Responsibilities of business ta^it 
all. . . / ^ ^ 



139. STUDIES IN THE .NEGRO MARKET.^ Raymond A. Bauer andScotkM.' ' 
Cunningham, Marketing^ScieQCp Institute, 1033 Massachusetts Avenue, Cambi^klge, 
Massachusetts 02118. \ " . - 

Report on the findings of a seriej3 of studies on the >Iegro Market, explor- 
ing distinctive aspects of Negro consumer behay}ox'. 



* > 140. ^ STILL HUNGRY IN AMERICA* Robert Coles. 1969. World Publishing 
^ cWpany, 110 East ,59th Street. New York, N. 'y. 10022. $2.95, 

/ ♦ .A photographic essay, dncluding inter views, with the poor themselves, taken 
in. rural Mississippi, in Appalacnia, and in the center oM^anta, Georgia. 




0 



141. ; A STUDY OF GHfiTTO' RIOTERS. .Jl^thanS. Caplan and Jeffery M. Paige. 
Scientifiq American. Vol. 219, August 1968, 'pp. 15-3t. Scientific American . 415 
Madison Ave. , llew York, N. Y.. 10017. 

Analysis of surveys made after the major riot^ of 1967 in Detroit and 
Newark. Hypotheses are relevant to marketers. , ^ 




42. A STUDY OF SLUM CULTURE. Oscar Lewis, laiidom House, 201 East 
50th Street, New York, R Y. 10022. $7. 00. ' ' , 

^ Presents general background and statistical data on the cultures of Puerto 
Ricp and New, York, including data on housinff, education,' inccmp, and patterns of 
migration. ' • ' - 

' \ ^ ^ ^ . ^ ' ^ ' , . ' 

143. A SURVEY OF ATTITUDES OP DETROIT NEGROES AFTER THE RIOT 
OF 1967. 1^67. Sponsored by the Detroit Urban League, coordinated by the Detroit 

. Free Press. Detroit Urban League, 20&MacW Ave. , petroit,- MiA. 48201 15 p 

A survey of attitudes among 437 Detroit l^egroes fo determine the causes 
of the July 1967 riot. It contains a table showing how Negroes view- the fair dealings 
of various merchants. t • 

144. A SURVEY OF BRA'ND. PREFERENCES AMONG<CHICAGO NEGRO AND V 
^ WHITE FAMILIES. John S. Wright and Carl M. lArion, 1967. College of Business 

Administration, University" of Illinois, Chicago Circle, Chicago, Bl.. 60680. 

Personal interviews with representative Negro households. Negroes tend 
to be loyal to national brands. ' . 

" * ' t ' ' ' ' 

*145. THE'$ 30 BILLION NEGRO. D. Parke Gif&on. May 1969. iJeccmiU^^^ 
.'Company; 60-5thAve. , New York, New York 10011. $5.95. 

The author cites relevant facts and suggests ways that companies might 

^ork with black cpmmunitl^ to profit both the communities and themselves.* 

• • • * . 

^^DAY'S NEGRO MARKET FOR LIFE INSURANCE, (pamphlet) 
feony Magazine . Johnson Publishing Company, 1820 South Michigan Ave. ; Chicago 
m. 60616. 



Sales promotion fqr Ebony Mltgaz^ine . 



147. TREAT NEGRO EQUALLY TO GET HB? BUSINESS. Lj/V; Jeffries. 
. Advertising Age , Vd. 3% October 7, 1963, ']^r62. Adyertising Age . 740 Rush * 

St., Chicago, ni. 60jSll.' * . * ' 1 • / ^ * 

' The Negro wants to be treated the sanie way* other customers ariB Ixeated.. 
A good image projected by the advertiser is the key to success in cultivating the 
j^egro mar^t This imagp is accepta^ to Negro0s and white people as long as it * 
is believable and confoyms^ to reality'. . ' . , 

148. TWO YEARS LATER: WATTS AN economic! WASTELAND. Los Angelefe 
Times, Octdber 8,. 1967, pp. 1, S^^nd 9. Los Angeles Times , Times Mirror Squaaje,* 

• Los Angeles, Calif. 90053.^ J / ^ 

This article discusses the 'decline in economic activity, in the general Watts 
area and the fnistrations and failure associated with efforts to r^uild th^ business 
commumg. f ' 

J 149. "/ jhe. NEGRO CONSUMES REFERENCE GUIDE" (now U. S. Negro Woj^ld). 
1960. World Mutual Exchange. 79 WaU Street, New York, N. Y. 10005. 
$2.00. • ^ . v. ' 



Lists 76 references to magazines and newspaper arti^es, also special'^ 
^studies and reports dealing w^th tlie *6cope of the^ Negro market. 

150. WHITE AND NEGRO RESPONSES TO PACKAGE DESIGNS. Herbert 11. 
' Krugman. Journal of Markettag Research . VoL 3, May 1966, •pp. 199-20tf. 
Journal of Marjcetlng Rese^ch, 230 N. Michigan Ave. , 'Chicago, HI. 60601. 

,\ Pu^l^dilatUm test used to-ascertajn possible difference between Negro 
and white responses to package designs* 



, 151. WHO ARE THE URBAN POOR. -Anthony Downs. Conunitjtee for' Economic 
Devel(^ment Supplementary Paper No. 26, October 1968. Conomittee for Eccmomic 
Develop?nent^ 477 Madison Ave. , New Ycjrk, N. Y. 10022. 57 p. . $1. ob. ^ * 

"(hartftes tte concept of poverty among Individuals and fflmU^^ presents 



estimates of the njumbers in each group, and suggests reasons why t^y are poor. 

152. WHO SAVES? iBWin Friend and Stanley Schor. Review of Economics 
and Statigtics> Vol. 41, May 1959, pp. 213-248: Review of Economics a6d 
Statistics , 232 Littauer Center, Cambridge, Mass. 02138. 

Empirical stucfy to determine adequacy of various theories of saving - 
behavior. * ^ 

* ; • 
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153. JVORKER'S BUDGETS IN THE U. S. : CITY FAMILIES- AND SINGLE " 
PERSONS, 1946 and 1947. ' 1948. Task Force on Economic Growth and 
Opportunity.. (BUiUetin No. 927) U.S. Dept. of Labor, Bur. Qf Labor StatSticp. * 
. (out of print) . . ^ ' ^ / ^ 

Describes conbeptis, d^nitiona^ and techniques used in developing the. . 
original City Wdrker 's Family Budget for a four-person faniily,. detailed list of 
goods and services priceci, and 1946-47 cost estifiSles for 34 cities. Also Con- 
tains an historical survey of family budgets and sunMnarV data on State bidets 
.for singly Voipen workers. 



CROSS REFERENCES " 

Otb^ Items which relate to (A) Characteristics and 
Buying Practiges of Low-Income Consumera are the 



*■ following: 



160 • 233 

166 238 
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186 ' 2.46 

187 . 304 
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Late Item 



153a. SOCIAL JIFFECTS OF INTEGRATED ADVERTISING. Keith K. Cox. Journal 
of Advertising Research, Vol. ID, No. 2^ ApriTlSTO, pp. ^41-44. Journal of Advertising 
Research , Advertising Researth FoUhdation, 3 East 54th St., New York, N. Y. 10022. 

Integrated advertising in five major magazines increased markedly during, the 
past 20 years, and has shifted occiq;)ational roles of Negroes from cooks r^3a&Ict67 bidders, 
etc. , to.bu^inessmen, stiulents, and con^iuners. ^ 

, -29- ' . ■ ^' - 
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or- 



B. Chd,racteristlcs and Practices of Commercial EHterpriiies 
Which Serve Low-Iflcome^Consumers^ t 



154. AFTER THE RIOTS - A POSITION PAPEI\ FOR RETAILING. Rich^d 
Rosenftial. Stores (National Re^l Merchants Association Magazihe), December 
1967, pp. 11-20. Stores, lOO^st 31st St. . New york,^N; Y, 10001. ^ ^ 

An examination of what retaileri^ experienced, both in an outside riot ' 
areas, what they learned, what they are doing now, and Ihelr expectations for t^e 
future. 



155. ALTERNATIVE OWNERSHIP FORMS FOR INNER CITY BUSINESSES. 
Robert W. Little. Prelimiii^j^ Working Paper. NoJ; for publication in present form. 
School and Graduate School of Business Administration, University of Washington, 
Seattle, Washingtcm ^8lQ5. . - 

Assessment of alternative ownership forins of marketing organizations 
which* serve the inner -ci^ areas. Appropriateness of capitq.list modes of 
organization. • • . I 



156. ' AN ANALYSIS RESEARCH IN THE NEGRO RETAIL FOOD MARKET. . 
William' Linc j3|jitHa fDer, 1S(65. Joint University Libraries, 419 21st Ave. , So. , 
Nashville, TetiPlf 37203. 64 p. * ^ , ' ' 

Deposited in Joint University Libraries, Nashville, Tenn. and available 
for inter-library loan, this bibliography on research in l)ow-income £breas relates, 
to food distribution* 

. • ■ . ■ ■ ■' t 

157. THE ANATOMY DF A RIOT: BUFf^ALO, 1967. Frank Besag. 1967. 
University Press at Buffalo, University cyf Buffelo, Buffalo, N. Y. 14214, 

The author' concludes that s(^e businesses were hit because they cheated 
the people with things sold^t a higher price than would be paid for the same item ii\ 
the suburbs. - 

158. BLACK BUSINESS DEVELOPMENT. Fred C. AUvine. Journal of 
Marketing ! Vol. 34, Apall 1970, pp. 1-7.' Journal of Marketing . American % 
Marketing Associa^on, 230 North Michigan .Avenue, Chicago, lU. 60601. $3. 50. 

An account cm the development of black business in^\^ious areas. 
Various examples are given. Business f esponsibility is stressed. 



159. > BUSINESS MUST ACT TO KEEP GHETTO'S DISTRUST OP CROOKS 
FROM HURTING AI.L, Stanley E. Cohen. Advertising Age . Vol. 39, ' 
April 15, 196«, p. 16. Advertasing 'Age , 740 Ru^ St. . Chicago, 111.. 60611. 

The article concludes that /ioneerned^usinessmen should support 
legislation which.will rid thfe ghetto of fraudulent merchants who jeopardize the 
businesses of all," - ■ 

' ' - ' . r 

160. CHANGES IN STEREOTYPING OF NEqR^ES AND WHITES m MAGA- 
ZINE ADVERTISEMENTS. Keith K. £:qx. Public Opinioa Qtiarterly . Winter ' 
1969-70, pp. 603-606. Public Opinion Quarterly . Adyertising Research Foundation, 
Inc.', 3 East 54th Street, NeJW york, N. Y. 10022. 

Article about a study showingJJiat there have been some major changes 
in the stereotyping of Negroes ^nd tvhites as to occupational status in six general 
'margins from 1949-50 to 1967-68.' 



161. -• CHAilACTERISTICS OF RETAILING IN A SLUM. Bert Rosenbloom. (To* 
b^compl|(ted February; 1970.) Rider College, Trenton>New Jersey ^8602. 

* » * ' 

Report findings of primary research in a-sliun section of the city of 
Trenton. The research involves th.e structure of retailing. in the area, is well as 
• the ixjethods and approaches used by the retailers within^e section, 

162. ^ COMPAEATIVE PRICES OF A MARKET BASKET IN PHOENIX. Louis H. 
Grossman. Arizona Business Bulletin , Vol. Ifi, No. 10, December 1968, pp. 267-277. 
Arizona Business Bulletin , bureau of Business & Economic Research, College of 
Business Administration, Arizona State University'^^einpe, Arizona 86281. 

This article reports the result of a research study designed by Gr* Grossman,- 
and carried out by aUid^nt& in a class in retaU n(ia^eting. The purpose jgf the study 
w^s to COTapare re^rfr food prices in different areas of the Phoenix Metropolitan area 
with CQrre^)ondiilg income levels. 

163. THE CRBIS IN AMERICANS CITIEs', A REPORT ON CIVIL DISORDERS IN, 
1967. American Retail Federation, Septeml^r 6, 1967. American Retail Federation, 
1616 H. St., N. W., Washington, D.G./20OO6. 41 p. ' 

> A critique of past riots,^ their caus6s and effects, and an enumeration of 
pogsible retailer response. ^ , 



164. CUSTOMER STJlAJEGY FOR NEGRO RETAILERS. John V. Petrof. 
Jourpal of Retailing , Vol. 43, Fall 1^7, pp. 30-38. Journal of Retailing , 
School of Retailing, New Xork University', New York, N. Y. 100(». 

Flndiilgs indicate that at present Ne^ro retailers possess a comparative 
advantage in serving the Negro market. 



165. > DO TPE INNER CITY POOR PAY MORE FOR FOOD? DonaW F. J' 
Dixon and, pani^ J. Mclaughlin, The Econonuc jtnd Business- Bulletin , 

Vol. 20, Spring 1968, pp. 6-12,^ The Ecotion^ic and Business BttHetin , Schqol 
of Business Administratioh, Temi^le University, Philadelphia Pa. ^19122. 

]^esearch in the North Riiladelphia Jnner Oily shows that price differentials, 
where present, were due to type of etore rather than area policy. Three hypotheses 
were examined in the c6urse of the study. 

166. DO f HE POOR PA Y.MORE ? Charles S. Goodman. Journal- of 
Marketing. Vol. 32, January 1968, pp. 18-24. Journal of Marketing , 230 North 
Michigan Ave, , Chicago, HI. 60601 ^* ^ ^ ' '■ . ^ ■ ' 

Examines purchasing patterns of low-inCome families. Based on a survey 
in a Philadelphia redevelopment area. .. , 

167. ECC^OMIC REPORT ON FOOIX CHAIN SELLING. PRACTICES IN THE 
DISTRICT OF COLUMBIA AND SAN FrAnQBCO. Federal Trade. Commission, 
Julyl9687*47 p. GPO. 35^. .\ 

* . ' " , ^ • ' » . \ ^ 

Report presents the results of'pWce surveys in over 300 chain stores, """[^ 
analysis of sales and financial data, and findings of investigational hearings.. It also 
outlines general policy steps tolmprove food retailing in low-sincome areas. ^ ^ 

168. FOOD MARKEtiNG IN :^W-INCOME AREAS: A REVIEW OF PAST FINDINGS 
AND A CASE analysis' IN COJyUMBUS, OHIO. B. W. Marion, L. A. -Simonds and 

,<lDan E. Mppre. 7^. Cooperative Ej^teusion Service, The Ohio State Un|||ferslty, 
Columbus, Ohio 43210. - * ♦ • , 

Research sumnoarized in this bulletin was intended to analyze objectively 
food marketing in a low-income ar^ of Columbus. 



" . . -32 - 



■ . • 38 



ERIC 



lee. / • GHETTO MARKETING: WHAT NOW? Robert J. Lavldge/ W. Leonard 

^ Jr. , H. Nayior Fitzhu^, Walter A. Halmilfon, and Frederick D. Sturdivaift, 
1968 Proceedings pf the American Marketing Association. American Marketing 
.ociation, 230 North Michigan Ave. , Chicago, I^. . 60601. (to be published) 

Speeches^ ven at the Ameriban Marketing Association 1968 Denver * 
onfercmtee. - . 

y ■ ■ • ■ " . 

170. ^ GHETTO NEfeDS »MARSHA.LL PLAN' GROCERS TOLD. Food Mart News ->. 
Vol. 31, April 1968^ pp. 1 and 14. Food Mart News , 39^East Wacker Drive, 
Chicago, ni., 60601. . * > 

Summarizes talks of the ddusfrial Apprjfeciation Day at Westerix Michigan 
University where several experts in the food industry advocated more involvement ^ 
by businiiss in gl^etto regions. • 



ill. THE GRilA^ WASTE: IGNORING BLACKS. ' Kelvin^ J. Wall. Marked/ ^ 
CommunicatioAs , Vol. 298, February 1970, ^p. 42-50. Marjcetjn&^Communicatlons , 
501 Madison Avenue, New York, N. Y. 10022. $1. 00. 

4 Part of every dollar spent on mass media goes toward reaching Negroes. 
And most of that is, according to this article, just money down the drain. 

172. GROCERY SHOPPING IN WASHINGTON, D. C. M^^garet M. Morris. * 
Marcfi 1966. United Planning Organization, \I00 VernOkont Ave. , ' N. W. Washington, 
•D.C. 20005. lip. . 

* Study of donsutoer Action Prograin ^f the Unltied, Planning Orgaiiization. ^ 

Information *on prices, merchandise, choices, ahd shopping behavior. 

. . ,. • . . ^ .■ ... . 

173. GUE§S WHO'S COMING TO MARKET. D/ Parke Gibson. Sales 
Management Magazine, Vol. IQO, May 1, 1968, pp. 44-46; Sales Management 
Mapzine , 630 Third Ave. , New York, N; Y. 10017.' , • 

A report that the Negro market is ripe for products catering to its ^ 
t^specific needs, especially in the food, cospaetic/ game,"' clothing, and houseb^d 
ftnmishings lines. 



I'l^-^ HOW mOSQ^OU^ ' AFFECT, COiAI>ANY IMAGE. Lester Guest. • 
> Jeurnai of Advertisiiig Research. Vol. 10, ^ril 1970, pp. 29-33. Journal of . 
Advertising Research . 3 East g4fe.St. , New York, N. Y. 10022. $2. 50. 

Advertisers need not be fearful of using Negro models or,integrated 
. advertising. Study results also refute the suggestions that hostility toward blaclffi 
exists whfn whites* «tatus' is threatened. 

17S. : iNTEGRAtED ADVfiRTISING- WHITE BACKLASH? 'ffamel E. Stafford ^ 
and Charles E. Van Tassel. Journal of Advertising Research, Vol. ^.0, April 1970, 
pp. 15-^20. Journal of Advertising Research. 3 East S^h St. , New' York Y 
10022. $2. 50. • . ' • • . 

Rfeport on a research study Wing verbal measures and the pupjilloirieter 
to study integrated ads for an aufo and a lipstick. White respondent were found 
to be indifferent to well -conceived integrated advertisements* 4^ 



176. : LET THEM EAT PROMISES: THE POLITICS OF HUNGER IN^AMERIOV 
Sales Managfement ^ Vol. 104, January 15, 1970. Sales Manageihent . 530 Third ' 
Ave., New York, /n. Y. 10017. ,75^. TT" 

Are food marketers so eagle-eyed for the affluent Ainericdn that'ttie^ . ; 
prefer not to notice that others qf us may he sitarvii^; (Book review) 

- 

177. LOS ANGELES RIOT STUDY - THE GHETTO MERCqAN^UtVEY. 
Walter J. Ralpe. Institute of Government and Public Affairs. VdT. MR-98^, June 1, 
1967, 34 p. University of California, jibs Angeles, California 90024. .$3. 00.- .* 

Summary of answers by merchants to questions asked concerning problems . 
^ter flie Los Angeles riot of August, 1965. % - ^ ^ 

■ ' • \ •,,>• -" - ' W ^ ' 

178. MARKETING TO- LOW-INCOME NEICfflfeoRHOODS: A SYSTEMS APPROACH. 
Kelvin A. Wall. University of Washington Buslnesfi Review^ Vol. 24, Autumn 1961.', - 
pp'. 18-25. University ot'WashiMlop Businogs Revley; « University of Washinfrton,. 
Graduate School of Business Adj^||istratip6, Seattle, "Wasfijp^n 90105. $1.50.. 

^ The article offers a systems view of marketii^ to low-Income neighborhoods. 

" -341- ' 



40 



" ; ' . 179: ' MOST CHAINS NOT TAE.0R1NG TECHNIQI^S TO NEGRO tEEDS. ^ s . 
* SOipermarket News . November 16, 1964, p. 6* &g)erniarket News . 7 East 12th St. / 

' New TfOrk, N, Y. 10003; ' . . ^ ' , * - . 

. ^' . • . • • ^ o 

* 180. / THE NEGRO -MIDAMERICAN AIWeStISING. Harold H. I^ssarjian. * ^ i\ 
jpurnal of ^iSarketing Research, Vol. 6, February 1969. Journal of Marketing Research , 



Ami 



erican liitoketing Association, 23P N. Michigan Avenue, Chic£^o, Of. 60601. $3.50. 
or actors iifl|electea mass circulation magazines over a 20 period.^ ^ * 



181. * NEGRO BUSINESS EEELS STRESSED OF SUCCESS. Business Week . . 
«ApB| 9, 1966, pp. 70-£4. McGraw-Hill Pub^shing Co. , Inc. , 330 Westy42nd St. , 

Newyork,-^N. Y. Itf^. ' * - 

' Negro-own^fin^ial iniStitutidas fin(i^|||d^ co^nptmies competing for 
their 'skEled employees a^d 'captive' market. 

• ' - ' 

182. NEGRO CONSUMERS ARE WAUpiG. Grocery M£r . , November 1^67, 

pp. 4-8. Grocery Mfr . . -4^0 Lexi^n_Ave^ New York. N. Y. 1O017? * <^ 

V^groes spend $^ 30 billion a ^ear, axe customers, and would be a 
profflable market se^enlr^if companies would take tfie tlm^ and e^ort to 'cultivate j-' 
the market ^ # 



. ^' 183; ',THE NEGRb IN BUSINESS. Ebony Magazine . Vol. 18, Set)t»mber 1963^. , 
- 211 -218. Johnson "^PublisMng Comftey, 182Q^4|th mcUghnAVei ,. CM . 

.1*^ /■ ~ ■•• ■■ ■ .' ■ ; l-- > ■ ■ ' 

\ ^«Arfu&le.discasse^ ha^ successful Negro bu8inelbed:*^v<& b#en historically. 

,! V- ' ' ' — - 

iH / A'^IjGRO^INTEGRATEa HIS MARKETS.. ' Business yeek i, May,18, 196B, , 
. J pp. 90-95, Mc(Ciraw^«iU PubUshinig Co. , Inc. , 330 West 42nd St. , New N. Y. 

10036.V . ^ • / ^ . • 

' . \ The story of o^e Negro buainessman-'who fi^st created a^market in the 

^ietto;«nd^then:expanded it to the urban white areas. . '■ " 

-35- , . • . ■ , . 
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, .185. NEGBOES'ON THE SALES FORCE: THE QtJIET INTEGRATJON; ■ 
' Sales Management Magazine ^ Vol. 93^ October 14, 1964, pp. 25-'28. Sales / 
Management Magazine. 630 Third Ave. , New Yor^ N. Y. iooi'7. •T""*' 

Progress rpport of equal opportunity employment policies. Negroes 
used as sales personnel and public relations specialists, 
•-•«•• ' ' ■ i**' 

186. . NEGRO'S EQRCE IN THE M^&KET PLAGE; Business Week. ' 

May 26,' 1962, pp^'76-84. McGraw-Hill Publishing Co. , Inc. 330 West 42nd St.', ' ^ 

New-Yojrk, N. X. l6036! . • — ' , . « 

. ■ • • / ' ^ '-'-''^ ' :'" 

Jngpeases far both numbers and income make Negroes an important sales ^ 
target. Ho^ver^V)mpanies differ over .whether special apJ)roaches are needed 
.to sell them. 11 

>• • , /.*..,' . - - < • ■ 

. ^NEWSPAPEB AD^RT;s«i6 ANr;gi| negro market. John V, 'Petrof. 
' Joifrnai of Retailing. Vol: 46, '^ring 197.0^1»0-3j?>^ jouynal of Retailing . Nmv 
YOrJe'Unlve^ty, 432 Commerce BuiWing, ^\^^fiijgton Square, New York^ N. -JT 
10003. $2.0^/ ••' ^ • * • ■ ■ . 

L, • . ■ , • : ^ ■ • , 

. A studsr attempting to determfee the differeijce in awareness created among 
k ec^gj^gB when tv\^^advertisement(s, one by an infi|^hl^on patronized.^primarily 
by blacks ailip^ oth'er by a firm caterii^ to*both races, l&e~presented through a 
Negro and a general reiadership newspaper. " , / ' 

■ " . ■ ■ r : ^ 

' . > * ■• . • • • 

• ■ '• . . • . ■ - 

188. organization AND COMPETITION'^ f50D RETAILING. See chapter ' 
"Prices and Margfiis in- Different Income Areas. " iJadfpnal Commission oa ' > — ' 
ffood.Marketing. .June 196«. pp. 335-342. U.S. Dept. J|f' Labor, Bur. of Labior . ' 
Statistics; GPO. $1. SO. * • " ' ^rl ! 

ffiis chapter irf dir.^ted to'an Analysis of foo4 retailing ill p(*(rer urban " 
o<«nmunijle8, .generally cormi^d to the central cy^,('data on family incSiie fr^m the 
19^0 census of populaticrfi).' . " '. 

dTHte SIDE OF THE f%ERTY PROBLEM.. DAyict Caplovitz. . . ' 
' i»B, Vol. 14, Se^tembe^rOc^obe» 1965, ^jp!^ 12-^5. Cliallenge 




Bing, 475 ^IfthAvdiue, New York, N. Y.' 10017. y, . 

This artloleiMilnt^' to the unscrupulous methodi us4<iby many jnerchahts* 
. to fcelr dealings w«h the l^P^nftiye^ The authoa*s.coliclu3i(m 
id a clear fw legal saregukrds to supplement poverW programs. 



190. * THE PObR PAY MORE. David Caplovitz. 1967. The Free Press, 
866 Third Avenue, New York, N. 'Y. 10022. ^1.95. ^ . 

A study of a group of low-|ncame families in four New York City 
housing projects. This book discusses buying patterns, « price*pattems, credit 
patterns, family fiuknces, problems of the low-bicome consumer, practices of 
merchants, and proposals for dealing with the problems. 



1'91. ; POVERTY, MXNORITIES, AND CONStJMER EXPLOITATION, Frederick 
D. Stprdivant and Walter T. Wilhelm. Social Science Quaarterly, V9I. 49, No. 3, 
December 1968, pp.^ 64^-650. Sobial Science Quarterly , The Southwestern Spcial * 
Science Association at the University dt T^kas at Austin, Austin, Texas 78712^ 
$1.75. ' . . ^ ^ . ^ , ^ 

y , the research qyeatidiwof the study was, 'Is exploitation in the market 
pl3ce a function of low income or minority status ? The findiTigp indicate that the 



disadvantaged are subject to ecofiptnic ex^doitation \9lfain and beyond the boundaries 



CQj^t 

s^ron* 



of. the ghetto. However, it was^oncluded that they pay more*in the ghetto 




1'92. ' PRICES IN PoU NEIQp^RHOODS. Ph^s Grodm. Hmthly Labor 
Review , Vol. 89,. October 1966/pp. 108&-1090. U.sSsJJept. of Labor, Bur. of 

L^or Statistics. ^ * . ' • 

* ^ » • 

' |P^e author ^s findings ai*e basecf on three surveys made by the Bureau of 

^Xabor statistics. Tie author includes coticlusions that poor families get poorer 
housing for, equivalent payment; food prices are higher because , small independent 
stores are conamon«^poor areaTs; and prices of non-food items for the poor are 
lii^er for some and lower for other s^ 

193/ ^ RETAILING IN LOW-INCcfME AREAS. Real Estate Research Ctnr- 

poration. '^Augui^t 1967. CU^go Small Business;j^mortunities Corporation, » 

343 South Dearborn St , Chlbago,. lU. 60604. /l07'p\^5. 00. ' 

' V ' ' ^ »/ T 

^ A looliNUito the rtstail shopping habitsr of Chicago's poor. Contains . 

contrasts with higher income sh^pers, as well as a redonmiendatlons section. 

Analysis of retail structure also included. 



194J ^ RIOT PER]^. ' Thj^ Joximal of Insurance , Vol. 28, November ^Decenxber 
1967, -pp. 13-36. Jhe Journal oflnteurance, 112 East Washington, Bloomington, , 



m*:^ 61^01. 



An analysis of riote from an insurance point of |[iew. 



• 195. ROLE OF WHTTE-OWNED BUSINESSES IN THE INNER CITY. Fred C. 
Allvine and Alvin ix' Star. This paper was prep^ed for the Inner City Marketing . 
Conference which was hel^ at the State University of Buffalo h6m June 4-6, 1970.- 

► Since tiiis is a Working Paper, It is not to be quoted "or reproduced withoii»;iiie * 
. au&ofs* permission. - . ^ 

Minority group 'communi ties; Retailers and manufactureM. Changes 

• indoles. * . • \ 

m 

196. ^mLARTTY OF GHETTO'ANDNONGHETTO FOOD COSTS. Burton H. 
Marcus, Journal, of Marketing Research^ Vol. 6, August 1*969, pp. 365-368. Journal 
of Marketing Research ^ American Marketing Association, 230 North Michigan 
Avenue, Chicago, ni. 60601. ^i.,^^,....— ^ , * » 

TJie. objective orthis r||^arch was to determine if ghetto dwellers paid, 
more than more afQuent nonghetto showers for compardbl e foodstuffs. This study 
pointa to the conclusion that the poof d o pay more. The degree to wMch ghetto 

• dwell erfe pay more,, the market baskefrm^d to detemim relative costs, the reasons 
for pric6 differential^;: and consumer shopptog.t)rfiavipr shonld^be.Vonsi^ered in 
evaluating the findings. r ^^'> ' \ ^ 

lOT. SOFT imiNKS EARN I^IIOTCMARKET SALES". Grocery Mfr .. 
December ld67, pp. ^5-28. ' Grocery <gr .° 420 Lexington Ave. , New York, N. Y. 
10ai7. " i- ^ » 

Pioneering e£forts by c ola companies 4re reflected in market shares. 
Community work a&d public r datiojis figure in campaigns, wh^c h are tailored to the 
specific mwPket . * i ^ X 

198. SOME IXPAl^^Iplrf BOilClES F AVOR' £©W^ t^NjCQME A REA. ' / 
Sapermarket News . FebruSby/?, 1966, p. SupCTmaxket News .- 7 East l'2th St. ; 
Newyork,N.Y. 10003-.^;/,., * 

^. . A roufufup of qcAniops of sj^r market operators in.seVen cities about; the 
operation of stores in'Ipw-income n^igbbor hoods. 

. • * , - ' ' ' . ' ■ ' 

199. - A-STlfDY OF PRICE^^ARGED IN POQD STORES LOCATED IN IPW 
AN§ HipH INCOME ^JREAS OF ^ LARGE AlES. February 196». U. S. Dept. » 
of Ijibor,, Bur,- of A^feor Statfstips. Office <tf Publications i Washington,. D. ,C. 

♦20212. 28 p. FiJee.^(out of print) * - . 

' ' ' . ' ' ' ' T 

,No sigitUKoant differences ift prices charged by food 6|J;ores pf similar ^rpes 

and for similar products \ocated in low vs. high i&com^reaB were'foimd. However, 

higgler prices are charged by. small independent srores which are most coibmon in 



c 



low-indlRe^ areas. 



^ / • • . - 38 r - 

* "... Jk Jk 



200. A STUDY OF PRICES CHARGED IN FOOD STORES LOCATED IN LOW 
AND BH^B^INC^E AREAS OF SIX LARGE CITlfeS FOR NON-FpOD ITEMS. • 
February ?966. U. S. Departmeiit of Labor; Bur. of Labor StatfStics. Office 
of Publications, Washington, D.^. 20212. 11 p. Free. . (out of print) 

The study 6overed IB-ion-food items (clothing, a^pliarices, drug item«, 
' services, hotisehold supplies,- and cigarettes).* No Qonsistent differences ii^ prices 
charged by various types of stoi^a located in low vs, fa^ income areas were 
found. . * . 



201. • SUPERMARKET PRICING PRACTICES HT^ARIOUS AREAS OF A LARGE 
CITY. Richard Teach. Working Papers Series Ife. 53. 19 {f. State Universify of 
New York at Buffalo, School of^^nagement, Buffalo, New York- 1421*. 



This research studied me price structural differences between the center 
city core areas of large urban centers and the surrounding affluent subiurbs. 



* 202. TENSE WATTS REMAINS NO-MAN'S LAND OF RETAILING. Women's 
# Wear Daily Magazine. .July 6, .1966. u Women's Wear DaHy Magazine , 7 East 12th 
St; , Ne^t Yqrk, ^N. Y. 10013. ^ * ^ m ' 

^ ; A brief Review of the developments in W^tts during the yfear following the 
riots of August, 1965. The article stresses the importance of improving the 
educational anc) occiq>ational c^portunities of the area's residents. ^ " 



203. , THREE SEASONS OF BLACKS ON TELEVISION. Joseph R.. Dominick, 
and Bradley S. Greenberg. Journal of Advertising Research, VjoL 10, April 1970, 
pp. 21-27. Journal of Advertising Research, 3 East 54th Street, New York, N.. Y. 
10022. $2. 50. . 

*^ Report of a study on tiie increased use in both (kytixne and prime-time 

TV coi^ercials of Negroes. The stiftfy concludes that portrayal of Negroes In 
realistic Negro roles is yet to come. * 



204. '^rWO SUPPLY COOPERATIVES SERVING LOW-INCOME FARMERS. 
Farmer Cooperative Service, U. S. D^t. of Agriculture, Washiagton; D.C.T 
20205. (out of print) , ' 7" 

The tif st stucfy in a broad research program dd^signed to evaluate 
co<^>erative services presenfly provided foi4ow-income farmers,' and potential'; 
seirvices that may benetiihCtoth low-income farmers and co(^ratives/ 
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> 206. WHTEE.l^PONSE TO pJTEGRAfTED ADVI^ITISING. ' James W. Cagley^^ 
and Rich»rd N. ^ar^o. Journal' erf Advertising Research. Vol. 40, April 197.0, 
pp. 35-39. Journal of Advertising Itese^rch . 3 East 54th St. , New York, N.- Y. 

' , 100?1 $2^50.' ■ ° * 

Sfu(fy odatti^des toward integrated akr^rti stents. Attitudes- yary by 
. d^ree of racial prejudice^ and ads with all-N«gro or all-white principles ma^ be 
mcace effective than integrated ads. 

• ' ^ • \ • 

' . 206. WHITE WITHDRAWAL: GHETTO MERCHANTS STAY AWAY FROM TI^. 
IN AREAS. The WaU Street Journal , ^ol. 168/ Aumst 16. .1966. yp. 1 and 8. 
tlfe Wall Street Journal . 30 Broad St. , New York, N. Y. 10004. - • 

- A report on interviews with Ij^oes and whites in Los Angel e^. New York, 
Chicago, and Clevelahd. "Kxe article co^vfers the issue of customer relations and 
withdrawal and isolation of white ^etEb merchants. . * • * • 

. . CRO'SS REFERENCES . , . ' * 

" . ' V • 

.Other l^ms which relate to (B) Characteristics' a[nd ly&cti - 

ces- of Commercial Enterpi'ises Which Serve Low-Income 

^Cogsumers are th^ following: 




13 , 221 260 294 

32 - . - 230* ^63 . 298 

8§ , 236 271 ' 302 

112 240 • 275 • '' 311 

142 / 244 '283 • , 323 

145-^ . 245 \ ,285 326 

217 . - 251 ^286 

218 ' 258 * 291 



Late Item 



■ * 206a. BLACK CAPITALISM IN GHETTO SUPERMARKETS: I^OBLEMS AND . 
PROSPECTS. -Gordon F, Bloom. Industrial Management Review . Vol. ^, No. 3, 
l^iiigi'970, teiusfrial Management Review . Md'gsachusetts Institute of Technology.. 
Cambridge, Mass. 02139. pp. 37 - 48. - ' > 

Desc7ipti<xi of the experiences of black managers in owning and operating ' 
. ghetto siqpermarkets and proposed programs -to sustain th6 growth of fflack Cs^italisn 
^ ^iiile creating an efficient food 'distribution system for the inner city. 
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C. Conflicts and Problems in Law-Income Markets 



207. ^ BUSINESS AND THE MEXICAN-AMERICAN COMMUNITY, Frederick 
D* Sturdivant. Caiifomia Management Review , Spr&ig 1969/ California Manage- 
ment Reyiew T IMverbily <rf California, Los Ai^es, Calif. 900514. 

• Based <^ a)i extensive study of the chaiiacteri&tics of Ibw-inpome ' 
Mexican-Americap ccxisumers in East Los Angeles apd the cbaracteristicSfand 
practices ofxetailing enterprises serving that community. In concluding, the 
article stat^'that while the challenges facing business are great, there are out- 
Btapding opportunities ^improve the distribution of goods and services to thi0 
important s^ment of flRnarket 

208. THE COMMERCIAL STRUCTURE OF DEPRESSED NEIGHBORHOOD: L 
^Vl^lliam E. Cck, Jr. 19618, , Bureau of Business Riesearch, Case Western 
Reserve University, Cleveland, Ohio 44106, 146 p. 

.^i^tud^ of four Cleveland low-^come trading areas. Presents a research 
methodolc^ which could' readily be used in the stucty of other neighborhoods* 

• * 

209. C9Mi>ARATIVE STUDY. Better Business Bureau of Greater; St, Louis. 
March 1968, Better Business Bureau of greater St. Louis, 901 Washington Ave. , 
St. Loufs, Mo, 641101. . 

Food prices and quali^ practices of major chains tn the St. Louis 
Metrc^oiitan Area. > 



210. CONSUMER PROBLEMS OF THE POOR: SUPERMARKET OPERATION^ 
• IN LOW-INCOME AREAS AND THE FEDERAL RESPbNSE. Hearings' before a 
Subcidppiittee On Government Operallatis, House of Representatives. O ctober 12, 
November 24 and 25^ 1967. . Committee on Gpvemment Operations, Souise of 
Representatives, Room 2^57, Raybum Building, WasWngton, 20515. 352 p. 



211. CRI&IE AGAINST^«MM.L BUSINESS. A report of the Samll Business 
Adminlatraticm transmitted to the Select Committee cm Small Busineif; United' 
States Senate. April 3, 1969, 279 p. ' GPO, $1. 25. 

A report (jft crime against small business, and rtal world remedies. It 
is directed specijBcaUy to ttie small busflfessman. Tbe long run sociological 
solutloD is i^ted buf is beycmd the scope of this study* 
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212. DBTBICT OF COLUMBIA CONSUMER PROTECTION PROGRAM.; June * 
19687 ' Pederal Trade pommtesicm, Legal and Public Records,I)iyisi^^^ 

130, 6th Pennsylvanlk Aves/, N.NW. , mshington, D.C. 20580, 30 p. Free. ' 

^ A report of the Federal Trade Codamissionls examination of relailii^ • 

piUctlces relal^ to the low-income residents of the area. 

213. ■ .ECONOM: REPORT ON INSTALLMENT CREDIT AND RETAIL SALES 
PRACTICES OF DISTRICT OF CJOLUMBIA RETAILERS. March 19,68. 
Federal Trade Commission^ Bureau of Economics. Room 232, 6th and 
Pennsylvania Aves, , N. W, Washington, D. C. 20580. 52 p. Free. •. 

. The. report presents the results of a survey ^ sales practices involving 
household futnishings and credit practices in the District of Columbia, Covers 
85% of the 1^. C. sales. of these itenis, • ' . • ' 

f ^ ^ ^ 

214. ^ THE GH ETTO CHALLENGE. Robert J. Lavidge. Presented to the _ * 
14tii Annual American Marketfig Association Public Utilities Seminar in Detroit, 
Michigan^ May 3*, 1968. Elrick and Lavidge, Inc. , 10 Soutli Riverside Plaza, 
Chicago, m, 60606. 20 p. . ^ . 

Some prdbing questions are raised concexning marketing's responsibilities 
in ^etto areas. v • 

,♦ 215. . THE GHETTO MARKETPLACE. FredeHck D. Sturdivant, ed. , 1969. 
The Free Press, 866 Third Avenue, New York,- N. Y, 10022. 316 p. $3. 95. 

This b^k focuses on the marke^lace in tiie nation'§ urban ghettos. In 
addition to original essays, it brings tc^ether articles on problems in the market- 
place of low-income urban areas and proposed solutions. . , 



•216. THE HIGH PRICE OF BEING POOR. Changing Times; The Kipplinger 
Magazine. August 1968, pp. 39-44. Kipplinger Washington Editors^'^Iac. , 
1729 St J N. W. , Washington,. D. C. 20006. 

TH6 how and why of economic discrimination in ou]^ city slun^. 

' 217; THE INNER CITY. Food Topics. October 1967. pp. 17-30. Food 
Topics. 205 East 42nd St , l^ew York, N. Y. 10017.- 

Problems of operating a store in an inb^-cily area, us'ing Detroit, 
Newark, Baltimore, and Watts as examples. 
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*218!, ■ rilTEItN<iL COLONIALISM AND GHETTO REVOLT. Bobert Blauner. 
Social -gr^Iems. Spring 1969, pp.' 393-408. Social Problems . Business Office, 
P. a BcKl9tf,;Kalaniazoo,^MicMgM 49005. ^ \ 

\ E^ores the thesis that white-black relations iifAmerica are essentially 
those of col(mizer and colonized. tS^ contemporary social movements -urban riots, 
cultural nationalism, and ghetto contro poIVUgp—are analyzed in the light of this 
thesis. ^ , 



219. LOW INCOME CONSUMERS PAY MORE BECAUSE OF IGNORANCE, NOT 
CfflCANERY. Advertising Age . Vol. 36, May 31, 1965. Advertising Age . 
740 Rush St., Chicago, HI. 60611. ' . 

An annotated speech delivered by Mrs. Esther Peterson, the Presidefit^s 
adylsx>r xm consumer affairs. She indicated that, in general, the poor pay more 
because they lack shopping skills and financial resources^which make thepi either • 
buy low qu^ility items ^or buy from stores that charge hi^iiyd]:^ prices b^ause of 
(.credit ' / 



220, LOS ANGELES RIOT STUDY - IDEOLOGICAL FOUNDATIONS FOR NE^GRO 
ACTIONS A COMPARATIVE ANALYSIS OF MIJJTANT AND NON-kiLITANT VtEWS 
OF THE l6§ ANGELES RIOT. R. M^ ToMinson. Instltut^S)f Government and 
Public Affairs, Vol. MR-116, June 1, 1967, 56 pi * University of California, Los 
Angeles, California 90024. $4.00. 

% ^ • 

Paper is based on dat^ provided by a study of ttie Los Angeles riot of 
1965. Sample of Negroes within the riot curfew area and whites from outside the^ 
ci^ew zone were interviewed. ' » . ' 



221. LOS ANGELES RIOT STUDY: THE GHETTO* M|;RCHANT SURVEY: 
Walter J. Raine. June 1,' 1967, pp. 1-34. Institute of Government and Public . 
Aff^rs,' Department of Psychiatry, Center for the Health Sciences, University 
of Calif olmla,' Los Angeles, California 90024. 

Description of the Los Angeles riot of August, 1965. Analysis of causes, ^ 
events haiqpened, actions. taken, results. Survey of the area merchants involved. 

222. LOS ^GELES RIOT STUDY - THE POLITICS OF DISCONTENT." H.OCKED 
. MECHANISMS OF GRIEVANCE REDRESS AND THE PSYGHODDGY OF THE NEW 

URBAN BLACk-MfAN. David O.^ Sears and Johp 9. McConahay. Institute of Qovemment 
and Public Affairs, Vol. MR-llZ; June l^JfW7, University of California, Los Angeles 
California 90024. $4.00. 

^ Examines two hypothe8e8'"a!jOBt'the orTgins of the Los Angeles riot of 
August, 19^5^ • V ^ < . 
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223. MARKETING IN LOW-INCOME NEIGHBPRHOODS. Charles S. Goodmaiiv 
R). 402-403. Changing Marketing Systems . . . Consumer, Corporate apd Govermnent 
Inteyfaces, Reed Moyer, ed., 1967 Wintet Conference Prpceedings Series, No. 26. * 
1968. American Marketing Association, 230 North Michigan Ave. , Chicago, HI. 
1^0601. $5-. 00 ($7. '50 non-membersyT^ 

' The concluslon^of the moderator is that more knowledge must be gained , 
so that business and marketers can act upon established facts rather than b#tef 
only. t , . 



224. MERCHANTS COUNT UP THE LOSSES. Business Week, August 5, 1967, 
p. 28. McGraw-Hill Publishin^^-^o^Incv, 330 W^t 42nd St. , New York, N. 
10036. ' ' 

^ * An examination of conditions facinjg retailers whose stores were. damaged, 
destroyed, ^ looted during the summer riots. Includes a proposal regarding^ 
retailer^^ pricing practices and participations in commimity affairs. 

■ . V > 

225. NEGIK) AND JEW: ENCOUNTER IN AMERICA. Shlomo Katz^ ed. 1967. ^ 
The Macmillan Co. , 60 Fifth Ave. , New York, N.. Y. 10011. $4. 95. 

Sev^^ articles in this collection of readings discuss the perceptions of 
Jewish mercl^nts by low-income Negroes. These items consider the roots of 
anti-Semitism anibng the Negroes and the role of the Jewish merchant In contribuQng 
to tiiese feelings. ^ 

226k , JhE NECaiO ENTREPRENEUR. Wl^ord L. White. Occupational Outlook 
Quarterly^ VoL 10, February 1966, pp. 19-22/^. S. Dept. of Labor,, Bur. of 
Labor Statistics, it eprint available from Office of Publications, Washington, D.C., 
,20212. Free, (out of print) ^ 

Ailthor discusses obstacles in business that especially plague the Negro 
entrepreneur. ^ ' > , ^ 
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227.^ NEGRO MARKET: - EXECUTIVE GUIDE TO'MARKETING - 1965. 
Printer Ink > Vol. 288, August 28-September 4, 1964, pp. 39-40. Decker 
K Communications, Inc. , 501 Madtson Ave. , New York, N. Y. 10022. 

< Airnual review of tUei^egro ccmsumer market and its impact on business 
and industry. I^>ecial findings of public opinion analysts and marketing specialists 
regardft|ig selective buying campaigns instituted by Negro consumers are summarized 
The role of govermnent, private industry, and organized labor, in connection with 
unemployment. Job placement services, and Negro recruitment, is discussed at 
length, « 

• ' * . 

O . • ' ' ■•' .44- 



228. * THE NEdH© MERCHANT, A STUDY OF NEGRO ANTI-SEMITISM. Harold 
J.^SheH)ard. American Jcyamal of Sociology , Vol. 53, September 1947, pp. 96-99. 
University of Chicago Press, 5750 Ellis Ave. , Chicago, 111. 60637.- 

^ , Ai'ticle examines causes of Negro anti-Semitism as they relate to com- j 
petitive business efforts, f 



229. OUR MOST URGENT TASK: TO PROTECT THE CONSUMED NEEDS. 
'^Mary Gardiner Jones. April 22^ 1966^ Federal Trade Commission, Legal and - 
Publioations Office, Room 130, 6th and PennsylWnia Aves. , N. W. Washington, 
4XC. 20580. 31 p. Free. ^ ^ 

Discussion of the problems faced by th^ low-income consumer; 

^e. ^ "the political economy of black power. Raymond D.. Fr^|f(din. 
Social Problems , Winter 1969, pp. 286-301. Social Problems, BusiAess Office, 
P. O. BcK 190, Kalamazoo, Michigan 49005. 

Examines Black Power as an ideology given force by new urban conc^ons 
and a general discontent with American c^-pitalism. Hypothe^is^eS a vast dev^cq)ment 
program and Negro co^trol of the inner city as a solution. 



231. ^ THE PROBLEMS AND OPPORTUNITIES CONFRONTING NEGROES IN 
THE FIELD OF 'BUSINESS. -H.Naylor Fitzhugh, ed. 1962.. U. S. Dept.;of 
Commerce. GPO. 35^. . ' 

Report ccMid^ses'p^rs delivered before National Conference on Small 
Business in 1961. Cemral issues were smaU business operations and fields 
heavily influenced by race-relations patterns. • ^ ^ • 

^ • 1 ' - 

^2. RIOT REPORT. Bruce Weber. Merchandising Week . August 14, 1967, 
p. 12. McGr^w-ffill Punishing Co. , Inc. , S30 West 42nd St. , NewTork, N. Y. 
10036. , . , 

A b»ef artidfe which sets the scene in terms of the frustrations and barriers 
involved in condailIS!r-business relations in slum areas. It looks at Watts two years * 
after riots. ' ' ' 

233. RIOTS' AND REBELLION. Louis H.. Masotti, ed. S^e Publications, 
275 South Beverly Drive; Beverly Hills, California 90212. $8.50. 

Concentrates o^the nature and causes of riots in American cities usii^ ^ 
tiie behaviorak me&odology of spcial scientists. ^ 



, ... 

234. A STUDY OF 'the COMMERCIAT STRUCTURE IN ECONOMICALLY* 
DEPRESSED NEIGHBORHOODS. Fred Barry, A'aron Kennedy, Carl Koch, 
SueSei(bnai^ 1968. Department of Marketing, Case Western Reserve University, • 
Cleveland, Ohio 441,06. 21 p. ^ - ^ 

E^camination of operations' of retailing in low-incoflae areas^ especially 
(1) retailers* reasons for operating in depressed areas and, (2) attitudes^ 
retailers. ' \ » '♦^V 



235. ' - TIME ADVOCACY. Newsweek, Vol. 70, November 20, 1967, 
rt). 22-65. Newsweek, 444 Madison Ave. ; New. York,^N. if: 10022. 

A probing article into the problems which must be faced by white Americai 
if our nation i& to remain a prosperous and powerful imited community. It offers 
insight into the Negro thought process (pride, despair, etc. ) and offers a 12 point 
action prc^am for cooling present explosive conditions. 



236. VIOLENCE IN THE CITY— AN END OR A BEGINNING; The Governor *s 
Commission on the Los Angeles Riots, December 1965, Governor's Office, 
Sacramentb, California. 95814. 

A report of the convmifision established by the governor of California to 
study the causes of the Watts rJot^KThe reprort reviews the events of the riot and 
attempts to identify its causes. One stection, pages 62-65, deals specifically with 
the problems of the constuner. ' I 



237. WHITHER THE MARKETING SYSTEM IN LOW-INCOME AREAS? Charles 
S. Goodman. Wharton Quarterly. Vol. '3, Spring 1969, , pp. 2-10. Wharton Quarterly , 
3541 Walnut St. , 517 FranldiB Building, Philadelphia, Penn. 19104; , . ^ 

Our system of marketing in' minority group areas has not performed well. 
The consumer in the low-income areas frequently fails to benefit from the product 
and service offerings available to the more affluent consumer. This s a review 
^ of the charges, complaints* and their validity, and an appraisal of some solutions. 

238. yONNtaRS AND LOSERS IN THE RACE FOR THE GOOD LIFE. David 
Gottlieb and Jay CanSpbell^ Jr. Social Science Quarterly , Vol. 49, December, 
1968, pp. 691-602. ^ Social Science Quarterly, Southwestern Social Science ^ 

. Association, BatcmRouge, Louisiana 70803. $1.75» / ' i;. 

A sttidy in which these two question are investigated: (1) What do poor 
youth want? (2) ^Vhat is the Impact of race on the social factod^nhuencing vxeh 
• goafs? r It ^ 
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CROSS REFERENCES 

Other Items Which relate to *{C) Conflicts and Pro- 
blems in Low-iacom6 Markets are the foUowing; 

4 . 126 > ,232 

13 ■ . 128 246 

■ 39 , 129 268 

55 140 ' ^ - 279 • 

70 168 • • 285 

• 84 ■ * . 175 286 < . ' 

, 95 176 287 

101 177* • 293 ' 

110 ,^ 181 .294 

v^^d^' " 191 303' 

117 194 326 




. D. Solving the Problems ^ Programs and Potential Solutiong 

* *' * . • 

239. ' . ADS Alone WON'T WIN NE.GEiO MARKET. H. S. RusseU. Advertising Age . 
VoL "34, OcUi>eT 21, 1963, pp. 3 and 130..- Adveytising Age . 740'Rush*St. , Chicago, 
ni." 60611. ' Ji! ,\ . 

* ' Adverttsit^ al(me, unaccompanied by a- tbtal marketing prop:am' could- 

. misconstrued and would not win the, Negro market. ^ The foundation ofa Negro 
nhtrketing program includes every. mediiun, ' open employment and ac^ncment at • - 
alllevels. , ' ' - 

'240. , AIDING THE POOR. . The WaU Street Journal ^ Voh m, January 4, 1968, 
K>. land 18. The Wall^treet Journal . 30 *road Street, New York, N. Y. 10004. 

The article cites numeroits cases of unethical ind fraudiol^nt business 
practicjMs Jg^Tolving &e poor:. It also discusses possible* social and legal actions^ 

a imed at rem^idying these conditions. 

- * ' - ' - ' • * ^ ' ' / 

241. AMERICA'S RACIAL CRISIS. Current Magaziine. September 1967, pp. 6-12. 
Currwt Magazine, 905 MadisOn Ave^ , New Yferk, N. Y. 10021. 

^ 'Explores the failure of Amerifea to mfeet the crisis and makes three ppe<3ifia ' 
recominendlltiQns: provi^<fe jobs, &mily allowance for the poor, and^l^uilding. . 
of our burnt^out neighborhoodft. , ' . • 



242. . ARE WE REALLY FAQfJG UP TO THE POVERTY ISSUE. /John B; Pafrish. 
Sceial Science. Vol. 43, No. 2, April 1968, pp; 74 v' 80. Social gbience. T^e Social 
Sqience Puldishing Coijipany, Iiic. , Winfield, Kansas 67156. . - • ' . 

Poverty in an over rail denise is not increasing. Ifespite progress. in d^tfliig 
wittk poverty, there are two poverty policjr mistakes: a) overaidtlng and b),vnderacting. 



243. BETTER BUSINESS BUREAU ALTER§ APPROACH. New' YorTe Times. \ 
October 10, - 1967, p. 67. New York Times . 229 West 43fd St. , I^ew York,. N; Y. 

10036. . ^ . . . - ./-^ # ' 

•* • ' . * , ^' . . . 

Describes various ways the Better Business ^Bureau is providirig help for 
Ifae disadvantaged poor befbre. they .purchase. Material is alfo available ^om, the 
Better Business :^i^u main of£tce on a;project tot nt^blishing B. 3. B, opei^ations 
InHarl^. " 

. ' • -48-.. , 



24^1. ' ^ ^ETTER DEAL-FOR GHETTO SHOPPER^. , Frederick D/sWdivant. ^ 
Harvgtrd3tt8itfB5s'Review Arol/46, March-April 1968, ^pp. 130-139. Harvard ^ ( ^ 
Busixie&s Review ^cRgpiSttt Sgrvice, ^oldibrs'FieW^.Bostoa, Mats. . 0'216Jfc 

J this p«aper presents overview <rf,^e findings from a study xrf bufeiness- 
^ . / ponstimfer j4latlon0 in thp disadvantaged arfeas of south central and east Eos .^Lngelegf. 
« Based on some;^, 000 iiiterview| and observatiojifi,'v4he article' illustrates the • 

' -dilemma of^e JJooregt segments of our society beiing served by the most inefficient 
.^nd exploitive niembers of the nafton's distribution system. A proposal is offered 
to revolutionize tfie economic structure of ghetto areas. ' * • 



*' ^ 245. , BliACK C0jgaLTSM AT WpRK. Lepn H. Sullivan. U.g. News and World 
Report/ February iTY^Mfc PP> 60-67. U.S. I^^ews and, World Report , United States 
News^uilding, 2300 N, S^, N, W.", Washington, D.%( 20037. 50^. 

I . * An interview with Leon H. Sulli^n who has used his 6hurch as the base fpr 

a drive to provide jobs apd training f^. the 'liard cor6^' pooj^ Pertains directly to 
4tet*P&ladelphia.*area." ' \ » • - 

♦ i* >^46., ^ BLAQK CA«ALISM: PROSPECTS AljD,PROBLEMSt Whitnej^^ Young, 
^ ^thjan Glazer, How^d Samuels and t^harlayne Hunter. Saturday Review , August ^23, 
*:^9, pp. 15 - 29+.' Saturday Review / Satvffday Review, Inc. ^ 380 Madison Ave. , 
• . New York, N. Y;- 10017. 50^i. . J^ , ' - ^ 

v' A syz^iposiuin jti the social'knd economic significance of black capitalisili ' 

^ incljjdiag posg^)le progrdhiS', the current ^xire o^^ and the 

Mr em-erglog leafier s in black capitalism. ^ ' 

24:t\ IS BLACK CAPITALISM THE ANSWER?; Business' Week . August 3, 1968, - , . ' 
. • • |pv 60 '-^-6^; jyicGraw-Hill Publishing Co. *Inc. , l('30^West42nd St. , ^^ew Y(H-k, 
,' /N.,Y. 10036., . " , . ^ 

' This arltele sumixiarl^es the major proA^sions of Senate BiE 3876 which ^ " \ ' 

* is desi^di^ to crekte community development corporations to uplift the eQonqpaic* ^ 
• ant^^JScIkl structure of disadvantaged areas throujjh a process of ronmiunity self- 
^eteyihinaticm^, \ ; . \ ' • ' * ' "\ 

t . • - 
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. - •■ . 248. BUSINEfS^ Amid URBAN CRISIS. ThV^tional Industrial donference.' 
. ^Jf / ^^oayd, S^6s jn Public AfiEairs, No. 3, Ocbber]t968v-j:he National Ihdiistrial 
. Conference Bf^j-d, 845* Third Ave. , New York, N. Y. 10022. v j^O p. • 

^l. ' •* jtjeacrggSs'what 3.56 Aflieric/i firms are flbing to cdmbat thej|u>blems of 
# ~j - theqitieS. • * ; * / ^"l 
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249. A BUSINESS- DEVELOPMENT PROCKA'M FOR OUR POVi!RTY AREA^. 
Robert F. Kenn^y; Caagregsfooal RecOTd ^ 90th Qongcess, Se<?gni|^essiciri, * '* 
May 29, 1968,t!pp. ,1-4. ^ (out of parint) . . * , 

• Senator Kennedy's program is outlined. The prograp is designe^^to 
atttuct business Invei^^ent tp slunr area^^^ •/ \ . 

256.^ BUStNfesS MUST PUTrUP. Leland Hazard^ Harvard' Business Review, 
f46, jamiary-Februarjjr 1968, p/2. Harvard Business Review . Rep^nt^ . 
ice, Soldiers Field, Boston, Mass. 02163. ' . - \ 

Mr. . Haza^t^onakes dis^ction between real and rel&tive poverty - the . 
former of wi&cl^ busing' must deax wltji before govenunent takes 6ver and does 
m inept job. He presses fprmallqp. of a Council of Business fbr Social Welfare^- 
W^plore and direct efforts to eradicate real poverty. • ^ , 

: ' ^ ^ ^' . 

* ' " • *^ ^ - ' / * ' ^ ' 

251*. . ' BllSlffySS SUPPORT OF EDUCATION FOR THE DISADVANTAGED. John 
Watson ant^Grace l^ey. The Conference Boajrd Record National Industrial . 
; Ccmference, Board, 845 Third Ave. , New Vorlt, N. 10022. 

Summary of tiie survey of 335 business ^rms to find oUt wha!t they are 
doing to aid in {Providing increased q)portanities fen** learning amgng the" 
jeducationally disadvantaged. " \. ^ ' 

4 ' ♦ ' ♦ • 

252: ^BUSINEaS AND T^HE URBAN dRISIB.^ ©erald L.^ Phillippe. - National. 
Association of Manufacture^ 72nd Annual Congress (tf American Inc^ft^, 
December^ 1967.. National Association of Manufacturers, 27? Pajp^ve., " ' , * 

New* York, Hf. Y, 10017. ^ ' ' / 

^ . » ' ' / " / ' 

' The respcmsibility ctf business to the poor. Also included is a sfx- 
step guideline for progress. . ' # ^ ' • 

' • * ' . "-^ 

'253. , ^ THE BUSINESSMAN AND TIffl CITY. * David L. Birch. 1967. ' 
.^tov»dirniverj3i^, Graduate School otpusiness Adinifjistration, Soldiers Fleld^ 
B|iPb, Mass. 02163. 220 p.* $3.50. • * , . 

^ A group of writings addressed to solving urbajMl^and the role ^ 
business an^goveraptent in attacking these problexns. S^^llAi)ii^iograpbies are 
inijluded a^jer each general area. ' ^ 



254. THE, BUSINESSMAN Aim 'T.HE NEGRO. Fortune. Vol". 68. SeptSiber 
.1963, pp. 97-99 and 184-194. *Time, Inc. , 540 North Michigan Ave, . Chicago, 

Di. ^061% . • ' . • ^ 

^ . What buisiness can do to help^olva problems oft the Negro. 

255. ' .* <XATALC)G OF FEDERAL DOMESTIC ASSISTANCE. January 1969, 
'Wformaljon Center, Economic Qpportuni^ Office, Executive Office.of the President, 
Washington, D.C. 20506. ^10 p. . r 

Description of Federal Government pro-ams for furthering social and 
. economic isrogreser. „ ' . 

• ' 'Jk* ■ ' 

256. . Tfef: ChA^LENGE OF HOPE. \jJ|Ln G. Ciples.* October 1967. 

School of Business' AdministratiMi, ^University, of Minnesota, 4^m^^p^, Minn. ' ' 
55455. 13 p. 

^ Explores iheacji<»ibiisiness must take tp meet toe-challenge of the ' 
' disadvantaged urbwi minority groups', hx essence, he says that there is much to 
4> in tills. area, and business must do- it. . [ 

.857.. *. CHARITY, POVERTY, AND RACE. • flarold A.. Nelson. Phylon. Fall 1968, 
pp. 303 - 316. Phylon. Atlanta Univewity, 223 Chestnut Street, South West, Atlanta, 
Geort^ 30314. $1.00;^ ' - 

A ^cussion pn^the nature fif chaii^, especiaiUy as relateVte"the current 
jK>veifly-rac^*situatloiii* Feels that the difficulty of the problems involved may 
^precilude bontinued charity. \ ' . , 

he, A ^OMMEBOIAL STRUCTURE MO^ffiL FOR DE^tSisfcED NEIGHBORHOODS. 
MlUam E. &A, Jr* /Jowrnal of Marketing . Vol. 33, July 1969^|p'. 1-9. Journal 
of Mar^ttng . J^meridui Marketing AsSociatlbn, 230 North Michipin Avenue, Chicago, 

.m. 60601. , $2. 00. ... ; . 

This^articfe pn^esents a mod^ for analyzing potential 4emai^and planning 

file commercial structure of a ghetto area. • ' . 

'I . • - ' ' . 

* ' ■ ' • ' ' ' 

259.,/ CONSUMER ACTION AND THE WAR ON POVERTY. 1965.' Office of ' 
Economic OpiHnrtunlty, Commimity Action Program, and the President 'a Committee" ' 
on CoB8u£aer fiaterest (out of pitot) ' . • - ■ J* ♦ 

« • ' . ,. ' *, ^ ' " 

- . -51- 

• • • ^j: 



260. CONSUMER CREDn; AND TflE LOW'-INCOME CONSUMER*. WiUi^ 
G. Kaye, et_d[. Novexnl?er X9ff9, pp. 1-105. The Urban Coalition, Willian^* 
G. Raye andAssooiates^ Il7i7 Magruder Lane, Roclmlle, Marylffnd 20052. 

A study (105 pages) of selected acti^ties^by commercial banks, credit 
unions, and'reiailerp4;o Qiake consumer credit,, consumer p^ounseling, and 
consumer education ayailable^to lo;v(r-incQme persons. 



261. COpEERAXrVES IN THE GHETTO. - WiUiam E. Cox, Jr. , and Sue R. 
Seidfciw^^ August 26, 1969, 17 p; This paper was presented at the 1969 Fall 
(Conference of 'the American Marketing^ssociaf^ in Cii\cinnatl on August 26, 
19§9. Professor William E. Cox, Jr., Case j(westem University, Cleveland^. ' 
Ohio. 44106. v ' , ^ ^ 



r * 



This pap^ investigates the feasibility of ttie consimier Cooperative as a' 
means of tmproving.'marketing services to residents of economically-depressed^ 
urban areas. - ' , * . ^ 



262. 'DECEPTION^N THE MARKET f>LACE'OF THE POOR: THEfROLE 
OF THE FEDERAL TIAde COMMISSION. Mary.Garcii^r Jones.. An address 
before the Zonta Club of .Washington, June 22, 1966, -pp. 1-27. Federal Trade 
Commission, Legal and Pu^Jications Office, Room 130, Washington, 'D.C ' . 
20580.^ Free. ' . , ' • . 

* " '* 

This p^per neviews the studies conducted by the Federal Trade Commis- 
sion and corrective actioiia initiated by tiiat agency. ^ ' ^ ^ 

.V » . • . * - ^ 

263. DOES YOini SALES FORCE laTOW HOW TO SELL I'HE NEOIO TRADE? 
John Jdhnsdlk Manage^nt Review, Vol. 41, July 1952, pp. 449-450. 
Management Review, 1515. Broadway, Times . Square, New York, N^ Y. 10036. 

^ In the'ailicle tiie author brings up the reasons behind the ^o6r perllOTmance 
of salesmen who d^ with the Negro market A philosophy and a list of Vhat ^ ' i 
salesmen should and should not do are provided. 

1» * . • 



264. , DRIVE TO SlET NEGROES UP IN BUSINESS. U. S. News^ World 
Report. Vol. .57, August 31, 1964, p. 82. U. S. News and Wofld Report. 2300 
N. St.,. N. W., Washington, D.C. -20037. ' 

Dl£E0U3se8 a goyemmen^^gram, stressing eas>y;redit, to enctifurage 
N^oes to beg^ new business entez^ises.' 



?St ^ - EOJTORIAL ON MARSHALL PLAN FOR- CITY SL VMS ^WlAjsTRONG 
EMPHASJS'ON RoIe OF PRIVATE EFfERPRiSE. The Wall StreeBurnal. 
Vol. 170, August IQ," 1967, p. 12. The Wall Street'jOlifMl. ^0 -Broad St. . 
New York, N. Y. 1O0O4. ^ .. - , - 



266. EFFECT OF THf PILOT FOOD STAMP PROGRAM ON THE RETAE. 
FOOD STORE SALES." U. S. D^. of Ag3riculture, Meriting Economics rttv^itm, 
Agricultural Economic Report No. 8. U.S. Dept' of A^culture, Washingt<?n, D.C. 
. '20S45. 13 p. Free, (out of print) ' * " 

» • » • r — i , 

♦ r > ' r 

. ^ This report shows changes in total retail sales, and sales of sheeted 
, fopd groxxpB, noting an ove^^ doUar $ales increase of 8 percent for storei| ift the- 
paot'Food Stamp >]Pr(^ram. Available for various area^ in the U, S. . 

. 267. EMPLOmEOT OF THE DISADVANTAGED ^SUPEi^^ MARKETS). 1968. 
Super Market Institute, 200 Eafii Ontario St. , Chicago, lUi* 60611/ 12 p. 

\ ^ super market industry in empl<^ii^ the disadvantaged. Covers 

, recruitment, Bejectibo, traixring, norms, supervjlaion, and advancement. 

% ' \ - - * ' ^ ^ * ' 

. ; 268, . THE FEDERAL TRADE COMMISSION-Ajn) C0NSUMI31 C^EPIT. 

Mary Gardiner Jones, AprU 4, m8. Fe{Jeral Trade' Commission, Legal and. 
'PubUcatioifs Office, Rocon 130, Washingtcm, D.C. 2U586. 14 p. Free. 

A descripticHi of a Federal Trade-iCommisslon' study on consumer credit 
^to low-inconie consumers an^ sonae suggested solutions. ^' 

269. A FEDERAL TRAi>E COMMISSIONER LOOKS AT FRANCHISING. 
Mary Gar diiier Jones. September 7, 1868. Federal Trade GommisSion, Legal 
and Publications Office, Room 130, Washington, D.C. 2058q. 24' p. Free* 

How franchialpg offers a viable tool for developing the economic health 
ofthe inner city. Offers ^efto "residents a chance to partifcipate in the econranic^ 
mainstream of .the U. S. ^ '* • . 

' .'. . . ' ' . ♦ •- 

FIVE RISING YOUNG MEN TELL: WHAT rf'S.LIKE TO BE A NEGRO 
IN MjftNAGEMENT. q^lness Management . Ai#l 1966-, pp. 60-8^8. 
Management Publishing Groi^, iw. , 22 w;est Putiuan, Greefiwich, Conn. 06830. 

Five Negro managers discuss what they want from management) how 
m^nagemeat hfus erred in hiring and handljng Negroes; and what companies, can do 
io solve Negro problems. 



271^ FOOD. RETAILING IN URBAN RENEWAL AREAS. Earl Ht Brown andx 
Bjvoa D. Oiiiyer.* Afcricidtural Economics Reseaf^ . VoU\256, July 1968^ 16 p. 
Agricultural ^Economics Research . Department of Agricultural Economics, Cornell . 
University Agricultural Experiment Staticm, New York State Collegf of Agriculture, 
Comeil University, Bliaca,^ New York ^4850. v \7 • 

' ' _ stufly represents a descriptive rather than a quantitative* effort. 
Its intent is to give the food retailers a general knowledge of some of the factors 
' which shoold be considered before locating a store fn an \iri>an renewed project* : • 

272. . FRANfcHISE COMPANY DATA, FOR ^IQUAL. OPPORTUNITY IN . ' ' / - 
JBUSINESS. Febniary 1968. U. S. Dept. . of Comnrerce, Business and Defense " 
Services Adininistration, Wasjiingtoii^ D. C. . •20230* .124 

Describes the franchise hu 
the franchise system of diytrlbixtion. 



Describes the franchise business oj>portunztie&. flKntifies- firmi using 



?73, FRANCHISE COMPANY DATA FJDR EQUAL OPJJORTUNITY IN BUSINESS, 
v. S, De^ crf Conmierce, Business & Defensfe Services Administration. July^ 
••f969, U. J^t. of Commerce, "Office of Marketing, ^ashiiigton, D. C, 20230. ' 

147 p. • * . ; . . \ ^- . ^ • 

. AjMiial publication of this "book is' part of ^e ovtt:-all program of the. 
Dep«urt6ieti^f Commerce to assist nainority groups^ !^;his publication lisis ' 
fTMchisors who do not discriminate on the basis of race^ col of, religion,- or national' 
origin in the availability, terms,' r^ulrementSj<and coh<$Ltions un^r w^ch thp 
franchise^ are available. ' *. - • 



274. ^ GIANT FOOD GOES AFTER THE TORGQTTEN MARKET. Food- 
Topics, October 1966, p. 32. Foo»T<g>fcs^ 2'05<East 42nd St. , NeV York, N. Y. 
10017. ' ' ^ ^ • ' ' ' 




Details about a new store dpeneHifl the^predom^pantly Negro nei^jtbor- 

hood of <}ardpzo in Washington, D. C. \ ^ ^ < / v v ' . 

^ * , ^ ' " \, 

275, HARLEjys FIRST CO-OP SUPERMARKET.GETSf^NANCIAL 
BACKING FROM BIG BUSINESS. Business Week. Decenfber ao. 1967. p. 65. 
McGbraw-IHll Publishing Co. , Inc. , 330 W^t 42nd St.*, New*YorR, N. Y, - "* 
10036. . - 

« Brief report on efforts to open a cpnsume,r coqjefativ? supermarket in ^ 

Harlem. ^ — ^ .; . 



. 2T6. HOW RALPHS ANSWERS LOS ANGELES MARKETING CHALLENGE. 
Progressive Grocer ,- May 1967^ pp, 172-192, ^yogressive Grocer , 420 
L^xxngtcm Ave. , New York, N. Y; 10ai7. ^ ^ ^ 

Custatflzing merchandising ^n lo\\L-income areas'. Ihcludesv ^ 
suggestioiis on various merchandising practices. 

9 

■ # . 

277. • HOW STUDENTS Alffi HELPING GHETTO BUSINESSMEN. (Condensed 
from, Stanford G&raduate School of Business Bulletin, ) Management Review, Vol. 
58, July 1969, pp. 59-62. Managem^ Review, American MMiagement^Associa- 
tlon, Xa^West5QthSt., New York, N/Y. 10020. $1.50. 

AccoiHxt on how students can do help in ^etto businesses. • < 

27 «^ THE IMPACT OF URBAN RENEWAL ON SMALL BUSINESS. The Hyde 
Park-Kenwood Case^ Brian J.^JT^SfeK^^jS^dra J. Parsons, and Rutherford H, 
Piatt, 1968. Center for Urban Studi^s;^he University of Chicago, Chicago, 
ni.' 60637. 264 p. . / ' , . 

Exalnination* of the effects of urban-renewal on the sjnall businessmen 
of Hyde Park-4{enwood (conynunity of City of Chicago). - I ^ ^ 

679. ^ '.THE KERNER REPORT AND.THE FEI^glAL TRADE COMMISSION, 
Marjf Gardin^ Jones. April 26, 1968. FederalTTtade Commission. Isegal and 
PuhlicatiOTp Office, Room 150,^ Washington, D. C. 20580. Free. 

* • ^ An address by Mary Gardiner Jone/ before The City Club of Cleveland, 
Cleveland, Ohio. What the Federal Trade Commission can do about the problem * 
ttf 'sal^ and etedit practices in the inn^r city: , ; 

380. THE UMTTS OF BIl^CK CAPITALISM. Frefterick D: Sturdivant ' 
Hajrvard Businesfe Review. Jantiary-Febrnairy 1969. p^^as. Harvard Business 
Review , Reprint Service, Soldiers Field, Boston^ Mass 02163. 

.The article dalls for balanced ai^roach to ghetto development involving ' 
maxlmiim community participatilQn and interaction with th!b outside society.' 
Exai^les of successful proframs are'cited based on this approach. 

281. T HE LoWeR INCOME NEGRO FAMILY IN SAINT PAUL. Robert E. 
Staples. 1967. St Paul Urbaa League, 65 East Kellogg Blvd. , Sti Paul, Minn. 
5^101. 48p. • • • V 

This study was^nmde to cl&s0y and to ckU attenti^ to conditions 
prevailing within the low income* Negro families in St., Paul: It contains recom- 
mendiittODS for actioji and. a comprehensive bibliography. ^ . 



282. ^ MAKING CAPITALISM WORK IN TilPGHETTOS. Louis L. AUen. 
Harvard Biisiness Review . Vc^. 47>No. 3, May-Jxme, 1969, pp. 83-92. ^ 
* Harvard BuginessJleview, School of Business AtJministration, Harvard Univer- 
«i1y, Soldiers ^cw; Boston, Mass. ^ 02163. f ^ ^ 

The best economic tool we have ei^ ha4 is good, old fashionM, 
no-nonsens^ capitalism. It is up^to tliose of us who have learned irto pass it on 
to those who^ould use it if they could learn how. 



283. MAKING ITIN A GHETTO SUPER. Chain Store Age , Septeml 
p. 84. Chain Store Age , 2 Park Ave. , Ne^York, N. Y. 1001*6. 

Report\>n the (^rations of t he Roy^ Fauns. super mar ket, Bedfoisd- 
Stuyvesant, N. Y. , including the problems of fi^ncing- and-insu^knce. r^^ 

* 284. THE MARKSrTER IN THE GHETTO. Roy Mexander. IndustfiSl Marketing , 

/ Vol. 54, No. ID, October 1969, pp. 6$ - 72. Industrial Marketing, Advertising 

Pidblications, Inc., 740 North Rusli Street,'' Chicago, HI. ,60611. 

. ' ^ • ^ / ' ' 
^ The detailed stdi^ of Leonard Sucsy^s work in New York's Spanish ^ 

Harlem. It is an account cnhthe building of a low-income housing proje^. 

* ^ 285. . MARKETING RESEARCH IN THE INNER CIT^ Fred C. Allvine, Alan'R. ' . 
\ Andreasen and Frederick D. Sturdjvanl lij^keting's Involvement in Society and the 

Economy, Philip R. McDonald, ed, Ameriqan Marketing Association, .230 North 
Michigan Avew, Chicago, III. 60601. ^ ' *v ^ 

* This^ paper seeks towutline some 6f th^roJ>lenis sCnd opportunities facing 
researchers in the area of the structure and pei|p in mce of the marketing system as 
it affects the nation^s disadvantaged. , * / 

\ ^ ' ^ 

286. MERCHANDISING. ' Supermarket News, - June 5, 19^7. • Sttpermaf ket News . 
7iEast 12th St. , New Y6rk, N., Y; 10003. . " 



Results of afsurVey of food retailers in ejlgfa^metropolitan'areas on the 
" advantages anc^ disadviantages of operating simper nuutkets in^ban cote areas. 

• * 387. NAT^NAL CHAIN PLANNED RY JIEW ALL-NEGRO mM. Supermarket 

News; F*ruary 13, 1967, p. 35. SupermaMcet Neys ^. 7 Eastl^^. , New Yoric, 
■ ? Y. !l0003. t , * ^, ■ ^ : . 

' information concerning all-Negro super market .chain ~ Jet Foodj^orpdra- ^ 

\t((M(i» Includefii^some reference to training a^e perscmnel through ^ti-po ^ 
grams. ' , 

ERIC * • . ' 4 . • 



- 288., THE NEGRO AND THE CITY. 1968. Time-Life Books (Division of Time, 
•file). Time and Life Building, New ¥brk, N. Y. 10020. $1.5(?. 

The articles contained in this book were adapted from a special issue of 
^ Fhrtane on* "Business and the Urban Crisis. |hey exploit apathy as the cause of 
violence and call for business ^o s^lve the problems. — ~ 

289. NEGRO-OWnSd SHOPPING CENTER SET TO OPEN WITH SIX WHIT e' 
COjfPANIEg. Peter H. Binzen. The Sunijay Bulletin^ September 15, 1968. p. 1. 
The Sjmday Bulletin . 30th & Market St. , Philadelphia, Pa. 19101. " 

A story of the opening of Progress Plaza in Philadelphia; 16 firms 
leased 63, 000 square fpet of space. j ' 

. 290. "new APPROACHES CLICK IN GHETTOS. Supermarket News . ' August 1, 
1966, p. 31. Supiermarket News. 7^ast 12J{i St. , New York, R. Sr. 1 0003 . 

Merchand^iHg policies of Pan-American Supermarkets, New York, N. Y. 
in low-income neigUborhoods. > . 

/.-... ■ • ^ 

. 291^, NEW Chain for GHETtO SHOPP^PS. Chaio store 'Age. March 1968, 
pp. 78-83. Chain Store A|£e . 2 Park Xvp. , New York, N. 'I. 10016. 

Details about Super Jet Foods, Baltimore, a -Negro -owned, financed, and 
operated store. . » « ■ ^ ^ — - 

292. ^"^HE new MOOD OF THE^GRO: SOME IMPLICATIONS FOR MARKET 
developers. H. Naylor Fitzhiigh. September 23, 1963. Howard University, 

P. O. BoK 2826, Washingtoi|pp^C. 20001. - • ' ' 

^ A study of signiificant dimensions of the c'urrent civil rights program and 
Its inip^t on the'TJegro market. Describes specific goals of the program in relation 
to equal employment opportunities. Cautious Negro market developers regarding 
unwtie Use of pressure group tactics. Urg6s intensive preparation and pursuits of 
the ''"new ^rpe of nonracially specialized posts. " ' " ' . * 

293. '1?EW perspectives ON PQVERTY. Ailhur B. ^stak and William 
Gomberg, eds. 1965. *4>rentice-HWl, Inc. , *Englewood CUffg, N. J. 17631. 

^84 p. $1^5. ' , , • 

\ ■ ' ' 

A collectiOD of 18 articles covering poverty, its problems, and 
recommendatidhs to cure the pf oblems. It contains an annotated bibliography. 



67 - . T 

» » 



294. OWNERSHIP BRINGS DIGNITY. Herm^ T. Smith. 1«67." Jet Food 
X^crporatioii, 1114 Mondawmin Concourse,. BaltLmore, *Md. 21215. 

An iiiVi^ticm to Negro individuals or groups living in a centralrcity to 
mam^e, qperate, or own a food market 



295. PROFIT VERSUS PRIDE: THE TROUK.E WITH BllACK' CAPITALISM • 
Andrew F. Brimmer, Natlon^s Business, 1^/1969, ppi^78 - 79. Nation Business 
Chamber of Commerce of the Unijted States, H. St.V North West, Washington, 
D.C. 20006. (out of print) . ' ' N , S 

Points out the dual market effect of racial discrimination and segregation. 
Urges a fully, integrated^ national^ economy; * # . 



296. A PHOENIX TO RIS? IN WATTS. Les Gilhert. Supermarket Neys , 

August ;L9, 1^68. Supermarket News , 7 East 12th St , NesCir York, Y. J0003. 

- ' . \ ^ 

Building a shl^yping center in Watts with co<q>eration of black and white. 

story of the plans f^r the retail center. 

297. / PROGRAMS IN AID OF THE POOR. Sax A. Levitan. i965. -W. E. 
Upjofan Institiite-ior Eihi^ieyQieiit Re^^ch, 300 Westnedge Ave. , Kalamazoo, 
Mich. 49007. . - ' . • 

/ 

?98. PROPERTY PftlDE NEED SPURS DRIVE FOR NEGRO-OWNED STORES. 
Superriherket News^ October 17, 1966, p. 23. Sm)ermarket News , 7 East 12tb St , 
New York, N. Y. 10003. ^ 



Article describes super miELrkets^^organized by the QoutlMsrn ChiUstlan 
Leadership Conference in AtUmta, Georgia. ^ ^ . 



If 



7; 



299. THE RETAILERS, THE fctHETT O, AND THE XSOVi^RNMENT, Merohandisipg 
Week . December 11, 1967, pp. 6 - 7. McGraw-Hill Publishlilg Co. , Inc., 330 West 
42nd St , New York, N. Y/ 10036. 

This a^c^e consists of theifindings of a series 6f interviews witir retail^s 
, in various parts of the country reacting to tilie^kind of program reconmiended by 
tior Robert Kennedy. 

300. SECOND PROGRESS REPORT. . Chicago Ecoaomic Development dor- 
porattOQ, 1968r Chicago Ecmomlo Development Corporation, 343 South Dearborn St. 
.Chicago, m. 60604. 60 p. 

A report of the efforts of this group in improving the ur ton low-incogne 
slfaation, dwelling primarily on business operations Irach as francmi^ operations ^ 



V 



30L SHOULD SUPERMARKETS TAKE A NEW LOOK AT URBAN AREAff? 
Food Topics, Vol. 22, i%hruary 1967, pp. 40-22. Food Topics . 205 East 42nd 

St., New York. N. t. 10017, ^ 

r * * 

The article considers the problems of doing business in tirjban areas 
(especi^y low-income' neighborhoods) aad points to the profit potential in suffh • * 
areas. The- opiniofi is expressed that the private sector had better' mbve into 
these areas or be forced with undesirable actions by the government. 

* , • 

302. SOCIAL CHANGE AND THE MAINSTRE^ OF American SOCIETY 
Summary of address by Dr. Herbert Streiner, January 14, 1966. W E Upjohn 
Institute ^wr^ploymentReseareh, 300 Westaed^^. . kalamazotJ, Mich. 49007. 

Assesses social programs as they rela^ riots.' The opi^n is that " 
^many fail to attain their goals because of the lack of leadership and will-power. 

303. SOURCES OF CAHTAL FOR INNER CITY BUSINESS. Thomas A, Klein 
Prepared for American Marketing Symposium On Inner City Mtfrlceting, Buffalo 
New York, June 5, 1970. American Marketing Association, 230 N. Mlohlgan Aie 
Chicago, ni;. 60601. , - . ^ . 

Emphasis on financial aspects of inner city business. Cost and benefit 
considerations. Framework of a policy model dealing with supply of capital. " ' 

304. STRATEGIES AGAINST' POVERTY. Ftank Reissman. Random House. - 
201 East SDth Street, New York,- N. Y. 10022. $6. 95. , • 

Analyzes toee basio approaches to the sdTution of the poverty problems. 

3^5. ^ SUMMARYIN THE CITY. Wtary |^le. P.J. Kenedy & Sons. 866 
Third Avenue^ New York, N. Y. 10022. 95. 



^ ^J^^^^ the'st»ry of Mqn^ignor FoKg4ntipoveirty program which consists 
of profviding centers aim^d ^t giving the a sense of dignity. * 

§UPER JET FOOD STORE - Ab ^riment fai Atokettng fiiiprovement in 
the Inner City. Joseph Arfendt (under supervisfon of Rtibert Buzz^). August 1969 
17 p. (Appendix, 6 p.) Graduate Sohool of Business Administration, Harvard ' * 
Uxiiverslty, Soldiers Field, Boston, Mass.- 02163. 

•n ■ ' , . 

This case study is one of a series Intended to Ulustxate experimental • 
9£fart» to improve marketing facilities and services in imxfer city areas 



307. TENSION IN THE CITIES. James A. BaytOBw ThUton Book Copipany, 
401 Walnut •street, Philadelphia, 19106 95; \ ^> / 

Studies ci^ government inrogranls to cope with urban crisis in Atlanta^ 
New York, and Washington* 



308. THERE IS ND EVIDENCE THAT POOR PAY HIGHER PRICES FOR 
DRUGS. American Druggist Magazine , Vol« 154, August 1, 1966r, p. 18. 
American Druggist M&gMine/ 1790 Broadway, New York, N. Y, 10019. 

Excerpts from a speech made by Mrs. Esther Peterson, then head 6£^ 
Comrois^oa on Cimsumer Intdrei^ts, before annual convention of NAACP. 
*lCrir Peterson suggested the need for the Federal Government to take steps to 
encourage large retail and grocery chains to build in low-income areas« ^ 



309. TfiREE DIVERSE GROUPS BACK NEW HARLEM RETAIL CO-OP. 
Siq)ermarket Newig , December 25, 1967, p«.14.' Supermarket News . 7 East 12th 
St, New York, N. Y. 10003. ^ , 

310i , THE URGENT NEED FOR CONSUMER PROTECTION FOR OUR INNER \ 
qiriES. Mary Gardiner Jones. An address at the Amttassadot Motor Hotel; 
Minneap<dis, Minn:., May 24^ 1968.^ Federal Trade Commission; Legal and 
PoUieatlons Office, Room 130, Washington, D. C. 20580. I^ee. . ^ 

An exposition of consumer problems in low-income areas and how . 
business can cure them. ^ ^ ' , 

3U. ^ VITALIZE BLACK ENTERPRISE. Robert B. McKer^ie, Hajhrard 
Baslness ^BMew. Vol. 46,'5eptemberTOctober.l968, pp. 88-991 Harvard 
Buriness Review. Reprint S^ryicfe, . Soldiers FJeld, Boston, Ma^s. 02163. 

Condition of Negro^owned busifness. Responses to th^prob|em: role of 
Negro groups, wliite bu8iness,«federal government Strategies for development. 

312. The WAR ON IJOVEBTY. Current Magazine, Septen^r 1967. 
pp. 1S>-21'. Current Magazine. 905 MMson Ave. , llew Yoerk, If* Y. 10021. 

The articles included^ review what isjieeded to1s^cceed'in helping our poor. 



313. WAR ON POVERTY BECOMING WAR ON BUSINESS? D. Hencke.!-" ^ 
Nation's Business. Vol. 54, March 1966, pp. 40-41 etad 58-^1. Nation's Businegs. 
1615 H. St. , N. W. Washiagton, D\ C. 20006. 

• / % • 

' An investigation by Nation's Business reveals thdt a national camg^gn 
is under way employing poverty jprogram workers to tell consumers what to fmy, 
Tiow mucbto pay, and how to boycott firms. The author indicates that busings? 
has ino^ to help the poverty fighters; however, this help has beenlimit^ 

314. . WHAT THE WAR ON POVElfrY MEANS .TO AMERICANS AND TO- - * 
ADVERTISERS. Sargent Shrlver. 'American Association of Advertising Agencies 

^Eastern Annual Confereace, October 10-11, 1967^ American Association of 
* Advertising Agencies, 200 Pa^kAve. , New York, N. Y. 10017. 

Mr.v Shriver in'ges ua to help the poor "buy wisely. " What the War on 
Poverty needA he concludes, is the understanding and ^voivement of prosperous, 
tax-paying cititens who have little real contact with the poor. 



315. WHITE HELP FOR BLACK BUSINESS. Michael Brower and Doyle 
Little. Harvard Business Review. Vol., 48, May-June, 19f 0, pp.' 4^16, 163-164. 
Harvard Business Review. Subscription Service Departrkent, 100 Tenth St. , " 
Des Moines, Iowa 50305. $12. 00 /yr.* » ^-^^ ' 



leport on a research survey showing attitudes and activities of large 
corporations in supporting minority ventures. 



316. WHOSE BLACK CAPITAlfiSM? The Econctnist . March 1. 1969, pp. 39-40. 
The Economist,. The Econ<»nist Building, 25 St. Jan&es Street, London SWl. 756. 

^ An article on the conflicttng ))rograms of the SBA ana pEO. 

• • ' f . . - 
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» CROSS REFERENCES ^ 

Other Items which relate to (D) Solvipg th^Problems 

Progi^ams and, Potent^ Solutions are the following-' 

• • ^ 
A . - 

32 , L2.9 . 167 

39" 141 . '■ ITtt 

48 ; • 143 -179 

49 . ^ 145 >t92 
• 62 147 207 

63 154 • ' 21^ • 

124 155 ' 215 

127 ^ 158 230. 

128 , « 159 235 
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E/ Miscellaneous Entries , 



317, \ COMMUNITY DEVELOPMENT FQUNDAttON, INa^Comi^Ity' ^ . * * ^ 



Developipent Foundation, Inofr, International Office, 345 E. dth St Nl^ York * 
N. Y. r.0036. . ♦ - -^v. , «t^iuri., . 

! This organization maintains -a library and serves' as an infoririatidn '1*'"^^ 
^ cente^f on speci^ized community dfev^opment prijwiples,' policies, and proce- ^ " 
dures as appUed to underdeveloped, Itw-income, or economically depressea' . 
cbunties'orareas. * • * . . 

318. ^ DmECTORY^ URj^N RESEARCH StUDY CEOTm^^^ . ' \ 

^ . Joint Economic Committee, Subc'ominittee on Urban Affairs. .77 p/- (out.of print) * 

TMs booHet givesJinformation-on: the activities^ the Urban Resea^^ 
Study Centos, names of||taff members, location of centersjfiquipment available, 
variety ofresearch copies Studied, 'and' objectives- of the stu^ groups. , 
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319. EQUIVALENT LEVELS OF LIVING: A NEW APfRcfACH TO SCALING 
THE POVERTY LmE TO.DIFSERENT FAMmY CHA^CTERISTrc^ ■ 
PLACE OFRESIQENCE. ChapL 29.' Riiral' Povd^ in thfe Unite'd States : Report 
by the President's Natiolial Adyi^ory Conmission on Rural Povertr Mav 1968- ^ 
• pp« 545-552. GPO. $5.75. , ^ , \ \ ' ^ ; 

• il Thepurposeof this ikper is ito evaluate critically the currently aOT 

official poverty scale, to ;prA)p\B an^altemativ^ approach, ard to present some . - ' 
•findings on this'approach, ■ * » ^ • « 

4i . • , ^.^v ' • ■.. " 

* * ' i 

1 320. -J^ A FRAMEWORI^ FOR THE ANALYSIS QF INT^-UR^N NEGRO-WHTTfi ^ 
• ECOlit)MIC DIFFERENTIAlJB.(;Raymond «tFrsinIslin.^ industrial and 5bor Rglations 
Seyiew, Vol. 21, P^i\ 1968? pp> 367-374. Industrial and Lab<^ Relatione Review^ . 
„^omeU University, Itfiaca, , N. y Y. 14850. ^ ^ "^^^ ' 

- . - • -. Degree of prejudice against Nl|boes, as expressed in Negro-white income . /v 
, and occu^fional-status lifferentials, depends on the degree of coavejgence among 
the sourcps.of discriipination, Bicludes:consumer& and.employ§rs: » ■ 

• " ' : ' , ■ - ' '. ' . .. 

•..321. HQUSEHOLD RESEAReilfc^ URBAN CbKE.^ Ge^g^Stefnlieb/ 

Joumaa o^aarketing/'^td. 32, Jaauary 19^8, pp.. 25-28., JournSQ of Marketing ■ 
^ '230 ^||ii||j(5[chigaji Ave., Chicago, ,m. 6060J. ' « 

• . Thlp article focusefe^ on problems and apprdaches^iA interviewing in the 
■ urban cofe. If deals Vith sample composftton,' obteriaiing adequate interviewers 
. /and developing* questionnaire. Tl* oplm-^pn is ^tartypical marjteting research 
.servibes are inadequate, but that the problem^ can be overcrane through careful 

* planaing. y . , ■ *- 
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322. * the; KECa^S^ AMERICA - A BIBLIOGRA^gY, Elizabetix'w. Mill«fi^ 
.196§i • Harvard Uniwsity Press, 79 Garden St.>, Caffibirtdge, Mass., 02138. \^^^ 
170 p, $2.95. .' • -KiJ^ \ *' ' 

A fe^pjp^uid de'laj^ bibliegraphy c'lassm V ^ 




323;^c»' THE' NECERO IN BUSINESS. Howard UniverwP Small Business Guidance 
and Bey^bpmea| Cenlef, '{Wilford White), Howard University, Washington, D.C. 
2OO0L. ■ ^ . ' ' . ' , • . 

' *■ 'r/', . W . \ ' ^ • . " > ■ 

•324; THE NEGRO IN THfi FIELD OF BUSINE^. * (An annotated Bibliography) 
JTheJina.Y. Halliday. June 1970. Institute for Minority &isiness Education,* 
' P.' a Box 662, HowardUpiversiiy, Washii^n, -D.C. 20001. $2.00. 

" This liibliography of materials on tlif/Negro in the field of jjflj^npss his . 
prepared to serve as a current source pf informatioii for persons mterested 
in MpB areas included. 'Borne older sources have' been, put in to provide back- 
gr<^d^ Lelp^ixplaiii attitudes, or show the d^ y;tion of devgloi^ents. 

• ^ , : , ' 

*. 32S. A QUARTERLY BEBLIOG^PHY ON CULTURAL MFFERENCES. Pre- 
pared by California St£lte Iiftir^yr Sacramento. List ]^o^ 16, April 1968, p. 15. • 
. Training Division, State. Per sonn^ B%rd, 801 Capitol Mail, Satcramento, C^if. . 
.'SSSlt' *. . ' • ' • 

; . \ bibliography which cVtetalne a; numb^er of Items which relate«to low- ^ 
' income' marketing. , .* • . ' • ' ' " < 

* THORNS OirfHE YEL;X)W ROSE OipTEXAS. Robert Coles and Harry 
Huge, the New Republic, April 19, 1969, pp. 13-17. The New Republic, -yt^ 
Harrison-qjialne of New 'Jersey, Inc., ,1244 19th Street, JJorj^yest, Washi^Jtt, 



D.C. 20036. 40^. 

^. .A survey article pointing out the great-fllsparity beti^jeen th«, wealth bf , , 
Texas and tlie stated willingness to help the imdei^vileged. 
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^ ^agBa. ^iARKETING INSTITUTIONS AND THEIR ROLE IN THE GHETTO. . Robeil 
/ Iff, Llttte. gprj^ 1969. ^ Graduate Schoor of .Business Adjninistpration and Scbool of* ' 
, Basinets A^nistratton,' Department of Marketii^, Transportation, and International 
BOsinj^s, Universlly o| Washington, Seattier Washington 98105../ 

. . Working Bibliography. • - . ' . "* 

f 3^b. THE PCm: A SELECTED BIBLIOGRAPHY. Peter R. -Maida anjN^ L. 

. McOoy. SGP9. , 56 iK .> " - 

!" ■'*«■' • 

Thia^Btbliography is a selected compUation dTTfterature dealing with' 

aspects of poverly in the United States'.' ' •• - ' 
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